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Cyber bullying is a social harassment is widely recognized as a serious social problem, particularly for teenagers. It is as much a threat to the feasibility of online social networks for youth nowadays as spam once was to email in the early days of the Internet. Parents, being less educated on current technology than young adults, are often in the dark about the terrible practices of their children. In several cases, the children themselves do not tell their parents either under threat from the bully or out of fear of social stigma. As children frequently take the pressure alone, feeling of despair and self-isolation sets in (Berkun, 2014). The major problem concerning cyberbullying is that the age group of the criminals ranges from as young as eight to the legal adult age of eighteen and beyond. Even if no real long-term damage may be planned, the victims are regularly left lastingly are not brought to justice and bullying in itself is left unchecked, there is a very high risk of the problem developing into something more injurious and, perhaps, intense. During recent years, many approaches have been developed for Cyberbullying. One of the approaches that can be done to deal with the issue is Kidder's Nine Steps approach decision-making framework. The steps of the approach and how they can be used to solve the issue are discussed below. 

Recognize that there is a moral issue

The first step is to recognize that there is a moral issue. First and foremost, bullying is a moral issue. Even though it is broadly known that bullying is essentially an abuse of power, some people consider the implications of such a belief. Parents and other experts need to recognize the existence of this problem and carefully examine what can be done proactively and reactively to tackle the problem. 

Determine the actor

In this step, it is important to consider the moral actors and the people who have a responsibility on cyberbullying situations. This step offers people with an opportunity to discuss personal moral responsibility. Considering an issue or a case from this point of view of moral responsibilities of various actors in cyberbullying will help in developing moral perspectives. 

Gather relevant facts

Ethical decision makers need to gather and recognize all the data and facts that are necessary to make decisions on cyberbullying. This might appear too obvious to mention, but the decision makers may prematurely decide on the disposition of the cases without carefully identifying and considering relevant facts. The most important issues in this step are to understand what is currently known and what needs to be known. 

Test for right-verses-wrong issues

This is one of the unique contributors to this approach. It is important to know that cyberbullying, as an ethical dilemma, has good and right arguments to commend it on all sides of the situation. It calls for careful moral reasoning to arrive at the most appropriate action. On the other hand, right-versus-wrong issues are moral temptations and they do not need deep ethical analysis since they are simply wrong from the outset (Broad, 2015). The tests that should be done in this step will include legal, stench, front-page and the Mom test. In case a potential action fails one or more of the above tests, it lacks merit as a potential cause of moral action. 

Test for the right-versus-right paradigms

This step will involve using the four right-versus-right value sets as presented by Kidder. They include; truth versus loyalty, individual versus community, short-term versus long-term and justice versus mercy, which is said to be the classic tensions in a number of ethical dilemmas like cyberbullying. In tackling cyberbullying, these categories will be useful in articulating and classifying the nature of the matter and in bringing into focus the fact that cyberbullying is a genuine dilemma. 

Apply the resolution principles

The ethical decision makers do not need to move to resolve the matter until it has been thoroughly defined, thus offering clarity to the issue before working to resolve it, hence resolution principles need to be applied. This will involve using moral analysis presented in media ethics literature. However, a more definitive discussion on the philosophical theories application is needed. 

Investigate the trilemma options

In this step, it is important to look beyond the obvious and look for another alternative that is the ethical course of action and that which will achieve an ethical outcome. There is need to consider a creative third way, middle ground, or compromise to resolve cyberbullying trilemma. For instance, it will be important to know what alternative courses of action might be fit to deal with the situation (Kowalski, 2016). The search for these alternatives will call for specific emphasis in teaching media ethics, which will include, for instance, identifying and exploring all the possible alternatives to deal with cyberbullying. 

Make the decision

This step will now involve making a decision on what action ought to be taken. The moral decision makers at this point should be able to justify their decisions publicly in such a manner as to legitimately convince others of the defensibility of the action. 

Revisit and reflect on the decision

This is the final step which is basically a feedback loop in which by hindsight after the action has been taken, the lessons that come out from the decision arid the produced outcomes will be revisited and reflected upon. The outcomes should be left to the public and other observers to project, and then reflect on the insights that might be gleaned from those outcomes. 

Encouraged by the findings from this approach, the important decision to make is to ensure that awareness has been created on the issue of cyberbullying. This will ensure that every person is involved in dealing with the issue, therefore, it will be an easy task to handle it before it causes more damage to people.
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