
Q.1
1. The recent purchase I made involved a laptop to enhance my record keeping. I first considered its value against the involved price.  Secondly, I considered the total ownership cost. Thirdly I had to consider the product lifespan. I made the purchase because its value was worth the price and the ownership costs could not surpass the service offered by the laptop.
2.  On the side of sports goods, Nike sneakers stand out as the best brand. The brand has a longer lifespan and blends well with its 1998 advert which functions up-to-date. “Just Do It” as it enables me to engage in various sports I believe I can do.
3. The advert speaks more about the ability of the brand. It indicates that the product can enable the user to do anything as long as he tries out. 
Q.2
Besides, the Nike Company is market oriented as it engages more in sales promotion, creation of awareness, as well as provided products of high quality at affordable prices.   
Marketing involves jobs such as trade marketing representatives, marketing assistant and marketing and brand associate. However, I prefer being as marketing and brand associates because it involves creation of the Company’s image. Through this job, am able to widen my marketing networks through interacting with various companies on the market. On the other hand, international opportunities include international sales representatives, branch managers among other. Nevertheless, to qualify for such careers, I need to pursue a diploma or degree course in the business field.
Q.3
Companies engaging in marketing segmentation include Tesla Mortars, Toyota Motors and Apple Company. Tesla manufactures vehicles for different classes of people. For the middle class, the company has vehicles affordable to them. The same trend applies to Apple and Toyota Motors. This strategy has played a key role in enabling the company reach a wide market.
4. 	Starbucks
1. Starbucks uses mono segment positioning where it targets premium customers only. It also applies adaptive positioning through producing coffee with less calories for the customers. It also uses standby positioning where some of its beverages like Frappuchino had to stay out of the market to await demand.
2.  The company uses its network for social and revenue benefit. The social network involve partnering with Abyssinia Development Corporation to support education by operating six schools in Harlem and Bronx. It also has a beneficial partnership with Yahoo where it gets communication support and creation of awareness globally. 
3. The difference between the two networks prevails through the objective. One promotes social services while the other is for profit searching through creation of product awareness.
4. However, the two networks play a major role in strategic positioning. For social service, the company builds it s reputation while using Yahoo it creates more awareness than before.
5.  Am more loyal to the company due to high services I get.
5. Three pricing approaches and examples
1. Cost-based eCommerce Pricing Approach- examples include shipment fee and warehousing fee
2.  Competition-based Online Pricing Strategy- example include setting price for finished goods and determining the price of raw material
The effectiveness of the pricing strategy implemented by each brand manifests through the profit maximization and customers’ reaction. High profit indicates the effectiveness
Q.6
1. Product market-fit refers to how to it and maintain it
2. Companies can find and maintain product market-fit through nurturing and maintaining employees as well as focusing on your company’s north star
3. The product life cycle is relevant to Hoffman’s talk through its stages. For instance, the product has to be found, its production must start somewhere, employees must be trained to produce it. 




