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The aim of any advertisement is to make a product or service more appealing to the targeted audience, and this is why a campaign is necessary to both attract and excite an audience. The campaign has to impact the audience emotionally, which is why rational and emotional appeals are used as a foundation for advertising messages. A combination of both appeals has had more success in advertising. Dasani began a campaign to increase its market share in the bottled water category, and they chose to promote its bottled water as refreshing, safer, and revitalizing (Brei, 2018). The reason behind this was that consumers believed that bottled water should collectively revitalize their mind, spirit, and soul. The creative strategy also involved an emphasis on the environmental friendliness of its bottled water packaging. To capitalize on their popularity, Dasani released zero-calorie flavored drops to increase the taste of water and a carbonated water beverage (Brei, 2018). These made customers believe that the product was refreshing, energizing, and revitalizing, thus projecting Dasani as both convenient and safe.
Emotional-based advertisement is effective because they reach the audience on a psychological level by making them feel something. Many purchasing decisions are based on feelings rather than reason, and this is why such advertisement s are effective. Also, because people are social animals in a social setup, they value emotions and feelings, making emotional appeals enriching because most can relate. Besides, emotional appeals elicit a favorable response because they put the consumer in a positive frame of mind and add value to their lives. Such emotional-based advertisements have better brand recall since they appeal to human needs through emotions and feelings (Hawkins, 2017). Nike uses emotional-based advertisements to connect with its audience through leadership that is the brand's special appeal to emotional triggers related to leadership. Customers always feel like they are the first ones to believe, to buy, among other things.
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