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Diffusion of Innovation
Every year tech enthusiasts attend CES, an event for showcasing futuristic technology before the prototypes can be shipped to retail. 2021s CES was different because of the COVID-19 pandemic, which made it appropriate for attendees to meet virtually. One of the innovative technologies that were presented was Samsung smart trainer, which is not a standalone product that one can buy for a retailer. The Samsung smart trainer is a feature that lets the user use their living room as a gym, with the TV acting as a portal to a virtual coach. The product is expected to start appearing in 2021 Samsung TVs (Johnson, 2021). The smart trainer feature will use sensors to track, analyze the user’s posture in real-time and help with counting repetition and form. The main goal is to coach users on getting the best workout without going to a gym.
The innovation targets all groups of people, especially those living sedentary lifestyles, and feel limited leaving the house and going to a gym. Also, this innovation allows Samsung to champion the health of its consumers by seamlessly transforming the home into a personal gym. The Samsung smart trainer is a lucrative innovation, especially since people are becoming conscious of their health and physical exercise is an essential part of staying healthy. It gives the feature a relative advantage since it aligns with existing values on personal care and fitness. Many people currently subscribe to the gym. This feature offers a personalized and convenient way of physical training, thus satisfying a felt need in society, especially with the current pandemic where people are expected to stay at home more (Joachim et al., 2018). There is no observable risk in trying out the smart trainer, and this feature is not complicated to use, thereby as it adds to the numerous features in the Samsung Smart TV.
Moreover, the marketing will be incorporated into Samsung’s products, making it evident that this feature will perform well in the market and boost Samsung’s sales on smart TVs. The smart trainer feature offers a new way for people to have home workout experiences in front of their TVs during the pandemic. But it does not take into account the human element; thus, factors to do with accountability and motivation will inhibit its growth during and after this pandemic period, especially when the pandemic ends (Jahanmir et al., 2018). The reason is that people are better at working out with others, and a human trainer is better than a virtual one. Human interactions boost the effectiveness of workouts, and the element of seclusion may inhibit the growth of this futuristic innovation. Other factors such as lack of knowledge on how to effectively use the smart trainer can interfere with how it is adopted in the market. The smart trainer has no relative advantage over physical trainers in the gym. It is only convenient during this pandemic, but gyms are still advantageous in terms of cost and benefit.
Through marketing efforts, Samsung will increase awareness of the possibilities offered by this innovative feature. An example is the idea of ten people training at the same time remotely but connected to one virtual coach and can interact in a virtual space. This will enhance the human element of this innovation and promote its spread. Tailored in-app guide tours would enable users to familiarize themselves with the feature and benefit from it more. Improving technical support would help this feature be adopted quicker while at the same time promoting the core offering of Samsung.
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