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Even though 3D may have been in the market for quite sometimes, the product provides a good example of a product which is in the introduction phase because after considering investment from technology and broadcasters companies, only a few 3D TVs are available in few homes. Blue Ray Players provides a good example of a product in the growth stage. With the improved technological advancement that delivers the best experience of viewing, Blue Ray equipment is currently enjoying an increase in sales volume and higher levels of profits that is a typical illustration of a product in the growth phase (Gmelin and Seuring, 2014). DVD Players are a good illustration of products in the maturity stage; this is because the producers that manufacture the DVD equipment, as well as the DVDs, have established a strong market share even though they still have to handle the challenges to deal with other technologies. The video recorder is a product which is certainly in the decline stage. Even though it is still possible to buy VCRs, the consumers have found it cheaper and easier to switch to other better products and more modern formats. 
Holographic projection is another good example of the product in the introduction stage as it was only introduced into the market recently and it is characterized with high prices which can only attract the early adopters, and huge research and development investments. Tablet PCs are going through the growth stage and there a growing numbers of Tablet PCs for buyers to select from and more competitors are entering the Table PCs market that makes the market to be characterized with stiff competition (Stark, 2015). Laptops computers are in the maturity stage of the product life cycle because they have around in the market for a long time. However, with diverse characteristics and advanced components which attract to various market segments have helped laptops to sustain its market as it goes through the maturity stage. Typewriters are in the final or decline stage of the product lifecycle because with the advanced technology, electronic word processors and typewriters have very limited functionality.  
Introduction stage is characterized by high prices which can only attract the early adopters, and huge research and development investments. The growth stage is featured with an increase in sales volume and higher levels of profits as well as stiff competition among the rival companies (Gmelin and Seuring, 2014). The maturity stage is characterized by well-established market share even companies in this stage still have to handle the challenges to deal with other technologies. At the decline stage, the product has limited functionality and the consumers find it cheaper and easier to switch to other better products and more modern formats.
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