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Discussion on Customer Experience
Chipotle Mexican Grille is regarded as an inappropriate Mexican food joint with a short order. They promote animals, farmers, and the environment of freshest and organic ingredients mainly from local farms they promote (Glick, n.d). They have an open kitchen on their premises to ensure consumers can handle the food in their facilities. The customer may order and receive their food freshly made with the assembly line structure. My brother worked in Chipotle, claiming that the food remaining from daytime is seldom used and sent home with the workers to have fun. They offer services including in-person ordering, online order, catering, and distribution in recent months (Scout, 2014). They also include all health information, and the calories are clearly shown when you order on the website. Customers will have the result of quick service, organic fresh food, numerous command-and-receive choices, and a view of product development.
Kay Jewelers is a 100-year-old multinational (U.S., U.K., and Canadian) jewelry association. Logo with the “Every kiss begins with Kay” in its logo inscription. They have $6 billion annual sales and have been awarded prizes such as No Dirty Gold or 1 Brand Specialty Jewelry (Kay Jewellers, n.d). They are available in items such as rings (compromise, anniversary), necklaces (chains, customized, mode), earrings (sturdy, solitaire, personalized, among others), bracelets (fashion, chain, custom). (Kay Jewellers, n.d). They provide general information online (online payment, organization, sales) but provide: structured searches, chat portals for online customer support, payment options, credit card, and custody design to enhance customer loyalty. Customer service providing information. Colour Gem is also included in the kit. Before purchasing (with structured searches), during buying (with payment options and a credit card), after buying, they aim to take control of their clients (with listed provided jewelry care). You are confident the customer is pleased and hope they can come back and buy more.
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