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The concept of blue ocean refers to a market strategy for a product where there is very little or no competition at all. The blue ocean strategy ideally revolves around the idea of searching for a completely new business niche where very few operate and where there is no pricing pressure. Trying to gain a market share in today’s corporate society, most firms operate under very intense competition, doing almost everything possible to remain afloat in the market (The Economic Times, 2020). Arguably, it is noted that if a product comes under pricing pressure, there is always a high likelihood that a firm’s operations could also be threatened. This situation is usually referred to as the red ocean; when firms operate in saturated markets with pricing pressures. 
 Red oceans in sense, provide firms with little room for growth, for this reason, businesses usually try to look for avenues or businesses where they can enjoy unrivaled market share (Blue Ocean). The concept of blue ocean ideally applies to where there is a high potential for gaining profits as there exists no competition or irrelevant competition (JulieYoung, 2019). Businesses applying the blue ocean strategy usually aim to capture a new demand or to make the existing competition irrelevant by introducing a completely new product presenting superior features than that of the others. Introducing new products in the market significantly reduces the pricing pressures because the new products are priced a little steep because of their unique features. 
Venturing into digital music in 2003, the Apple company applied the blue ocean strategy by introducing iTunes. This strategy resulted in irrelevant competition in the music industry at the time (The Economic Times, 2020). The traditional distributors of music now became irrelevant since Apple users were now able to download legal and high-quality music at reasonable prices from iTunes. Apple gained a step forward in terms of competition and the subsequent acquisition of the market share over the traditional distributors of music who mainly relied on compact discs. 
The introduction of the blue ocean strategy by Apple, in its debut into the music industry, enabled the company to successfully capture the growing demand of music for the users (Chan Kim & Renée Mauborgne, 2020). It is worth noting that currently, all Apple products have iTunes for the users to download music at their comfort.
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