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It is argued that despite the quality of products and services an organization offers, businesses and companies are unlikely to get far if they do not invest in building their brands (Walgrove, 2019). The experience that customers have after interacting with a particular business organization presents an aspect of businesses that consumers come to trust. This arguably places business organizations ahead of their competitors. Building and promoting consumer brand requires efficient consumer relationships with a company. Brand awareness ideally refers to the extent to which a company is recognized for its brand by potential customers. International Waters aims to provide a stress-free stay for their guests, for this reason, their services need to be focused on ensuring that the life presented here is different from work and normal lives. Considering the kind of clients that the facility receives, addressing the organization’s problems would primarily involve working on the following aspects;
Reducing the number of screens around the facility. Other than resulting in a considerable reduction in the amount of noise produced around the facility, this would ensure that the clients get away from work and normal lives. Similarly, pre-stocking the guest rooms with the basics such as beers, towels, and beds would significantly help in reducing the number of inconveniences caused by those constantly knocking on the doors to return towels, clothes, and to stock the rooms’ mini-bars. 
International Waters despite offering state of the art services, receives very few returning clients. This has continued to allow its competitors to gain a share of the market. Because of the client’s experiential details, the company's brand awareness and recognition have continued to dwindle in the face of the customers consequently prompting the management to look into the matter.
 I believe that the introduction of services that specially focus on elderly clients with a subsequent provision of a serene environment would guarantee brand awareness among their clients. With a strong brand, customers would be able to recognize the brand and are more likely to be associated with the business.
Focusing on customer touchpoints, the business needs to focus on customer experience and services. It is recommended that IW adopt a business orientation rather than a sales-oriented approach. For instance, they can remind their customers that they are always the focus of operations. By this, those providing the services should always be responsive to the clients whenever they get in touch, always looking to understand them in every possible way. This strategy would help the organization in building a profile of their client’s preferences, consequently working to improve on the client’s experiences (Roberts, 2019). 
Value creation for the clients would involve the provision of incentives. At times, providing unexpected incentives would help in building positive impressions with the customers. This helps in strengthening the bond between the organization and the customers. The customers feel appreciated when you thank them for being your customers. Also, delivering value to the customers would also enhance the chances of them returning (Roberts, 2019). Businesses can provide value to their customers by practically offering services that exceed the expectations of their customers. Training of the staff would focus on developing an understanding of what makes the customers satisfied, consequently helping them to set standards to achieve these goals.


Follow-up plans would involve engaging with customers. Connecting with the customers will help in building a strong sense of community and belonging. The clients will have an opportunity to share their experiences consequently informing the organization on the areas that would require improvements (Walgrove, 2019). I believe that more can be achieved if this engagement is given a conversational note. 
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