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Question 1
Self refers to the experiences of a person separate from others that define the identity of a person in social environments. Social media is important in this century since it ensures that ideas, information, data, and thoughts are shared through virtual communities, and networks. However, social media affects a person since it leads to increased levels of depression, envy, and narcissism. Therefore, I agree that social media creates a false sense of self. That is, most people have created online representation to participate. Most people will create false profiles in social networks such as Instagram, Facebook, and different dating sites, thus presenting themselves are different people. According to (Bergagna et al, 2018), the poor-get richer hypothesis allows people to compensate for their real-life challenges in social media by becoming different people thus compensating for their unsatisfactory lives. That is, people can create a fake profile, with fake characters, features, attitudes, and living standards. 
Question 2
Social comparison theory argues that people will define themselves, their attitudes, traits, and abilities by comparing themselves with others. Social comparison is seen as a way of benchmarking our abilities to others, whether financially, socially, skills-wise, and knowledge-wise. Social media plays a role in developing self through the development of self-esteem, and self-knowledge. Self-esteem refers to the sense of personal value or worth that defines how much a person respects, appreciates, and love themselves. Self-Knowledge refers to knowing one's thoughts, feelings, emotions, and beliefs. Therefore, social media can determine whether a person’s self-esteem is improved or not. For instance, when we compare ourselves to others and we find that we are better than them, we feel good about ourselves. However, when others are better than us, we lose our confidence and self-worth. According to (Aronson et al, 2015), self-knowledge is encouraged since social comparison theory can enable a person to understand himself and others better. Therefore, social comparison theory in social media networks determines whether the self-esteem of a person is destroyed or developed.
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