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Various economic forces determine the purchasing power of customers. Employment makes a customer have money hence increasing the purchasing power of the customer. Being employed means you have income that you can use your earning to make purchases, unlike when you are unemployed. Employment increases the disposable income for a customer, which increases the purchasing power. Employment goes hand in hand with income.  With a lot of income, one has a powerful purchasing power. An increase in prices of commodities discourages buying from the customers. On the other hand, low prices encourage customers to make more purchases. Therefore, high prices influence purchasing decisions by reducing the purchasing power of customers. In contrast, low prices increase the purchasing power of customers. 
Interest rates can discourage or encourage borrowing. High bank interest rates prevent borrowers from accessing credit facilities from lending institutions. This, in turn, reduces the disposable income available to customers. Low disposable income translates to a reduction in purchasing power of customers. On the other hand, low interest rates encourage borrowing, which in turn increases disposable income. Increased disposable income means an increase in purchasing power of customers. Consumer confidence influences customer spending and saving activities. Consumer confidence measures the degree of optimism that consumers have about the overall state of the economy and their personal financial situation. (Ludvigson, 2004).  When a customer is confident about the state of the economy and his/her individual financial situation, he/she will spend more and save less. This means the customer's purchasing power is high. In contrast, when the customer's confidence is low, he/she tends to save more and spend less. This translates to low purchasing power. 
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