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a) Elasticity Information of two particular goods and prediction in change on demand

Elasticity is a measure of a variable's sensitivity to changes in a different variable; most frequently, the sensitivity is measured by the fluctuation in quantity required concerning changes in different parameters, such as price. When the price of a commodity rises or falls, the quantity demand fluctuates more than proportionally with elastic demand. Elasticity comprises; income, price, demand, and cross elasticity (Xu, & Meng, 2020).
Porsche sports cars are an example of an elastic product. Because a Porsche car comprises such a high percentage of an individual’s income, demand is then to be elastic if the price of a Porsche rises. Aston Martin and jaguar are two other options customers may engage in purchasing. In addition, utilities, prescription medications, and cigarette products are among the most commonly inelastic goods. Medical treatments and needs are inelastic in general. Salt, for example, is inelastic due to the lack of a suitable alternative. Most people require it, and it accounts for a modest percentage of their budget. As a result, demand fluctuates only slightly since, in comparison to elastic products, a larger share of consumers lacks an alternative (Xu, & Meng, 2020).
b) How marginal analysis leads to better pricing decisions
Businesses need to know the willingness to pay for each level of activity to make a decision using marginal analysis. This is also commonly identified as the marginal benefit of activity. Individual must make a succession of yes or no selections on whether or not to purchase an additional drink to determine how many drinks to purchase.
It also evaluates whether the value of a given activity or action outweighs the cost in the majority of decisions. The marginal analysis gives important information that is likely to lead to price or production modification decisions by assessing the associated costs and potential benefits (Schwartz et al 2019). The examination of marginal contributions to costs and revenues and is common in pricing decisions. According to the marginal analysis of pricing decisions, if marginal income exceeds marginal cost at a given level of output, marginal profit is positive, and more should be produced.
c) The importance of opportunity costs to decision-making and how opportunity costs lead to trade
Opportunity costs are important considerations in business. If someone plans to buy a new product or equipment, then the opportunity cost is the capital that could have been spent on something else. When it comes to making logical business decisions, companies must consider both explicit and implicit costs. The business may make the best option feasible by weighing opportunity costs. If a corporation determines that the opportunity cost of a choice is larger than the value gained from its previous decision, it can change its mind and pursue the other choice (Vanness, et al. 2021).
Due to a lack of resources, businesses are forced to make a decision and make a trade-off between producing one product and producing another. The concept of trade-offs produced by scarcity is formalized as opportunity cost. The opportunity cost of an option is the value of the best alternative not taken. Consumers have fewer resources since resources are limited. Due to a scarcity of resources, enterprises must make a decision, resulting in opportunity costs and trade.
d) Description of  how better business decisions can benefit  consumer and society as a whole not just the producer 
The decision taken by the business or organization about product circulation is critical to the success of most businesses. A better product decision benefits not only the consumer and the manufacturer, but it also has to have a beneficial social impact. Employees of the company gain sufficient trust in the goods they provide to customers. Furthermore, the manufacturers' trustworthiness encourages customers to have faith in the goods, resulting in increased demand. In addition, well-presented product decision-making saves time and money for society. Because of the product's quality and quantity, society does not have many options for purchasing it.
The Consumer Decision Process has the advantage of providing marketers with insight into what happens after a product is purchased. This is beneficial to marketers because it enables them to see that consumers must be satisfied during the consumption and post-evaluation phases to purchase an item again. Once again, the community is allowed to make better decisions about the products they want to buy without having to deal with a lot of hassle (Kimmel, et al. 2018). In terms of product demand and supply, society must be kept in a healthy and comfortable condition. Decision-making aids consumers and producers in making major product decisions, allowing consumers to participate with the product to the fullest extent possible. Finally, it aids producers in understanding the distinction between rational and intuitive decisions.

e) Contrast between deontology and consequentialism approaches to ethics

Consequentialism and deontology are two of the most prominent ideas in ethics. Deontological ethics, on the other hand, assesses the actions themselves, while consequentialism judges the moral value of the activities' effects. The consequences or outcomes of activity are the focus of consequentialism. In deontological ethics, at least some activities are ethically obligatory, regardless of their consequences for human welfare. On the other side, teleological ethics, often known as consequentialism or consequentialist ethics, holds that the most important moral criterion is the value of what an action produces (Zoshak, & Dew, 2021, May).
Individual liberty has been supported using both ethical theories, but for different reasons. Deontologists emphasize the greater respect for the rights and dignity of persons that liberty promotes, whereas consequentialists focus on the prosperity and happiness that free markets and society bring.
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