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Emotional Appeal in Ads
The magazine ad on Gatorade energy drink uses images of sportspeople to evoke strong emotions of passion, pride, and trust. The images presented are of Serena Williams and other sports personalities in action and sweating. These images show the target audience that the G series is suitable for working muscles and especially people doing what they love. Keywords are placed on the top center part of the ad to attract and emphasize the message. Other details are set in small-sized words just beneath the keywords, and they make the audience understand the context of the keywords in big sizes with different colors. Most parts of the ad are in black and white to make the audience pause and look closely, thus easily focus on the subjects' emotional states. The Gatorade drink bottle and some two words are in red to help them stand out and be easily noticed. This ad appeals to three emotions: pride, trust, and passion; hence the target audience can feel like they made a good choice by buying something just as good as water, if not better.
The Purina dog food ad in people magazine uses the image of a man and two dogs in an open field to engage the emotion of happiness, passion, and pride (Weber, 2018). The presented images can be freely associated with positivism because the man is smiling and probably feeling proud of the health and vitality of his dogs. The details about the dog food are put at the center just above the images. These details are in big sized words to allow for easy recognition and reading so that the audience can take in the information. The ad has used the color green almost indiscriminately, and this brings out the belief that the dog food is safe and environmentally friendly, thus organic. The green evokes the impression that the food is good for growth and fertility in dogs because it is fresh. Most dog owners want their dogs to be healthy and fertile, thus making good choices regarding the dog food they buy. This ad appeals to the pride of dog owners who want to be happy with their dogs.
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