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ECONOMIC FRIENDLINESS AND SUSTAINABILITY OF AN ENERGY BOOSTER COMPANY.
Sustainability in business organizations involves meeting the long-term goals of an organization without compromising the ability of the organization to effectively function in the future in terms of economic interests. The sustainability of every organization is made up of three pillars, the economy, the society, and the environment (Casadevall, 2019). This means that the organization should take consideration of the three pillars to ensure that their routine activities are running smoothly.  After research, the following research shows how an energy-boosting company can maintain sustainability and economic friendliness to satisfy the needs of the organization, stakeholders, and customers.
According to research done by (De Lange et al, 2012), the managers of corporate businesses are becoming more aware of methods that can be utilized to expand their goals. The main objective is to determine the important aspects of an organization and its context by examining how individuals a firm’s sustainable behavior and its decisions to develop cross-industries and partnerships. Therefore, a company manufacturing energy-boosting drinks ensures sustainability and economic friendliness through the creation of employment opportunities through enforcement of effective policies that ensure the company will continue to make a breakthrough in combining organizational profits with the values of sustainability elements such as waste, ecology, and food. This research article is important in the current research because it helps in supporting the fact observation of organizational goals can help in the improvement of profitability and sustainability of an organization. That is, it aims at developing long-term stakeholder values that are achieved from the effective implementation of strategies. These strategies aim at fostering longevity, proper development of employees, and transparency of the organization.
Environmental sustainability involves the concern with whether environmental resources are well protected or maintained. According to the article Competence for environmental sustainability by (Dzhengi et al, 2020), environmental competence has a positive effect or organizational economic success. Environmental issues with regards to environmental sustainability were divided into the conservation of the environment and regulation of products. Therefore, the production of energy booster should aim at not destroying the environment through the utilization of renewable sources to reduce the emission of carbon gases into the environment. That is, to avoid the consequences of global warming caused man-made activities that may lead to deterioration of future generations. The organization of the company aimed at regulating the levels of toxic chemicals, technology, and agriculture. This research is useful in current research because it shows the importance of growing public awareness and concerns over environmental sustainability. That is, sustainability and economic friendliness in energy booster companies are encouraged through encouraging and reporting possible factors that may affect the environment.
Social sustainability in a business is a way of handling and identifying the impacts of the business on its employees, local communities, and their customers. For instance, the company should ensure that its products are sold to customers of the permitted age group, how excessive consumption of their products influences society, and the possible measures to curb. Based on research by (Hoffma, 2018), creating customer sustainability reports that show the level of customer satisfaction, activists, and the public. Moreover, the longevity of any business organization is dependent on the customers. Therefore, to ensure that business is sustained for a longer period, the organization should keep the focus on the interests of the customers and the society. This article is important in current research because it supports the thesis that social factors can enable economic friendliness and sustainability.
In conclusion, economic friendliness ensures that organizational activities do not harm the environment. That is it involves developing energy-boosting products that contribute to the conservation of resources such as water and energy and ensure effective sustainability of the environment. Going economic friendly can help in improving the quality of life by following the sustainability principles of profit, people, and business.
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