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BRAND EQUITY
[bookmark: _GoBack]In my view am loyal to brands that have consistency. I love using test proven products by other persons and whose satisfaction level and side effects are within the domain. I am particularly loyal to those products that fulfill my ambition and needs.  I tend to be attracted to the brands that have been in the market for a long time and offering high-quality products (Farjam & Hongyi, 2015) I am excited by-products of the companies that rank top globally for more extended periods. Corporate responsibility is the next factor I consider the brand.  Those brands that are in line with my personal beliefs and dreams I support them entirely (Michael et al., 2018).  Other considerations I make include their interaction level with us, the customers, the products which have gained my rust out of the results, and those that have discounts offered and means for the feedback on the usage or help if required. Lastly, any products produced by companies located in our area come first. I love growing home-based companies. The urge makes me love their products as they give me either memory or pride in the achievement.
I purchase Coca-Cola products without the need for branding. I love the company and the products as I feel them as part of me. The consistency of the products influences my purchase in the market. Coca-Cola products have been one of the best performing products with little competition due to constant renovation and improvement of the quality of the products they offer. They have diversified their products to fit all my needs (Lieven et al., 2014). In addition, I trust the products as there is a little complaint about the customers. Besides, the Coca-Cola Company likes giving to the community, think that I value and hence fully support the company and its products. While using the various products from the Coca-Cola, my satisfaction level has been fully fulfilled. They over exceeded my needs as their multiple products fulfill my taste and preferences. I particularly value the products as they are designed to fulfill every need whether entertainment, health, recreation or any other need.
Additionally, they have products fitted for various outdoor activities. Lastly, unlike other products, Coca-Cola products are available in all places and relatively customer-friendly prices. In my early years, having been brought up buying the products makes me love and trust the producer. Lastly, my initial relationship and experience with the products make me believe they will offer just a similar satisfaction level.
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