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Advertising is a means of communication between the buyer and the seller in business. The seller informs the consumer of the existence of a product he or she is in his or her possession. Advertising passes the right description of the product. Thus ethics in advertising means a set of well-defined principles that govern the ways of communication taking place between the seller and the buyer. Ethics is the most important feature of the advertising industry.
Several adverts published were found unethical of which the prime organizations ended pulling them down. Some of the unethical known adverts include the Heineken advert in the business insider of 2018. The advert was branded in the product as the tagline "Lighter Is Better" was supposed to tout its light beer. In response to the market, the advert came across as racist to social media users including Chance the Rapper and was eventually pulled. This was later was found to discriminate against a social race and was later pulled down. This was indeed unethical and pulling it down did not make consumers forget about the company’s reputation.
Another well-known example was the luxury brand prompted an online furor in November 2018 with a marketing campaign aimed at China that was full of ethnic stereotypes. Brands use celebrities to advertise their products and this was one of its kind. One advert showed a Chinese model attempting and failing to eat various Italian dishes with chopsticks. Things got worse when the Instagram account Diet Prada exposed Dolce founder Stefano Gabbana appearing to engage in more racist rants. Soon, the hashtag Boycott Dolce was trending on Chinese social media site Weibo and Gabbana and his co-founder Domenico Dolce apologized and had to cancel their Shanghai runway show, costing those millions, (Schauster, E. (January 01, 2019).
I believe unethical advertising is incorrect because it leads to consumers creating incorrect selections. Some of these choices give way beyond just financial harm to even physical and mental impairment. For example, advertising an inferior product so that it looks superior may mislead people to buy it only to waste their money. Some toothpaste brands advertise that their products whiten teeth. Supposing a customer believes this he or she may end up buying several products with the hope of whitening their teeth. This can lead to frustration and loss of confidence, (Schauster, E. (January 01, 2019). The buyer may think his/her teeth are beyond treatment when in reality the toothpaste does not contain any whitening properties. 
Unethical advertising is not okay because it leads to unfair competition. This is because those that can craft enticing adverts may unfairly get more customers even though their products are not the best in the market. Some sellers could be having the best products but because they do not want to lie to consumers they will not get customers. What’s more, it will lead to competition on who can best entice customers instead of competing on improving quality and customer service. Organizations are therefore encouraged to practice ethical advertising for consumers to trust their products. 
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