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1. Illustrate and explain the difference between a movement along and a shift in a supply curve. Discuss how knowledge of supply curves can be useful in business planning and decision-making. 

Introduction 
The demand and supply curves form the basics of economics.  Despite the position of an individual in the economic world, the basic premise of demand and supply equilibrium is integrated into their daily activities. The law of demand states that if all the other factors remain constant, the higher the price of a commodity, the less the people will demand that product. The number of people willing to buy a product at a higher price is less because the higher the price, the higher the opportunity cost of acquiring that good. The demand relationship is a downward slope. On the other hand, the supply law states that the higher the price, the higher the number of goods supplied. The supply-price relationship is an upward slope since producers supply more at a higher price to capture the higher opportunity cost of each additional unit sold, (Buechner, 2018).
 In a practical market structure, the willingness of suppliers to supply and the demand of a product dictate the market price equilibrium. The equilibrium price is the price at which the amount of products suppliers are willing to avail to the market equals the amount that consumers demand at a given price. However, many other external factors affect both supply and demand, causing them to rise or fall in various ways. It is therefore important to understand time is always a dimension of both supply and demand curves. The number of products demanded or supplied is usually placed in the horizontal axis while the price takes the vertical axis. However, the demand or supply of a good is always measured over a specific time interval that can affect the shapes both the supply and demand curves take. The price at which the producer is willing to sell all units produced and the buyer is willing to purchase the entire unit he/she wants is called the equilibrium price or the market-clearing price. 
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Fig 1: Law of Demand and Supply
Movement versus shifts along the supply and demand curves 
From an economics perspective, the movement and shifts along the demand and supply curves represent very different phenomena in the market, (Haugen, 2021).
i. Movement along the curve
Movement along the curve refers to a change that occurs along the curve. A movement along the demand curve denotes a change in both the price of a product and the amount demanded from one level to another on the same curve. This implies that the demand relationship remains consistent since both factors affecting the movement (that is, price and quantity demanded) change at the same time. Therefore, the movement along the demand curve occurs when the price of the commodity changes and the amount demanded also changes as per the original demand relationship. In this case, the change in the number of goods demanded is caused by a change in price only, but the equilibrium point remains the same. 
On the same note, movement along the supply curve implies that the supply relationship remains consistent. This means that a movement along the supply curve occurs when the price of a product changes and the amount supplied also changes to maintain the original supply relationship. This means that the movement along the supply curve occurs when the number of goods supplied to the market change due to a change in price only. The movement along the supply curve can be of extension or contraction type. Extension in the supply curve is caused by an increase in price or amount of goods supplied while a contraction in the supply curve is caused by a reduction in price or quantity of goods supplied to the market, (Baiman, 2016).
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ii. Shifts along the curve 
A shift in demand or supply curve occurs when the number of goods demanded or supplied changes due to other market factors other than price. These non-price factors may include production cost, tax rates, natural factors, state of technology, among other factors. Shifts in the demand curve denote a change in the original demand relationships that is caused by a factor other than the price of the product. When the number of products supplied changes due to these non-price factors, the supply curve neither extends nor contracts but rather shifts entirely. For example, the introduction of a new/improved technology in production helps reduce the cost of production and aids in the production of a higher amount of products at the same price. As a result, the number of goods supplied increases from Q0 TO Q2 but their prices remain the same. This is a shift to the right. On the other hand, when the price of a product remains constant and the amount supplied reduces from Q0 TO Q1, there would be a shift in the supply curve to the left. This is a shift to the left. 
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Fig. 2: Shift in the supply curve
From the figure above, suppose that SS is the original supply curve and Q is the amount supplied at price P. As a result of positive non-price related factors, the production of the commodity has increased and hence increasing its supply from Q to Q2. This causes a rightwards shift in supply and the newly formed supply curve becomes S2S2. Contrarily, unfavorable changes in non-price factors of a product may cause the production and supply of a commodity to fall from Q TO Q1. This is a leftward shift that forms a new supply curve S1S1. (Hu, 2019). 
Importance of Supply and Demand Knowledge in Business Planning and Decision-making
Proper demand and supply planning knowledge helps in delivering both profits and customer satisfaction by helping businesses strike a correct balance between the required inventory levels and consumer demand. Oversupply and low demand caused high inventory costs for a company while low supply and high demand result in deficiency of commodities and dissatisfaction of customers. Knowledge on demand and supply, therefore, helps in planning and making decisions on the right amount of inventory to keep, and when to release it to the customers. The very first factor a company considers is the supply and demand relationship in the market where sellers are willing to supply the products and the buyers are willing to purchase them. The knowledge on demand and supply, therefore, helps companies in making decisions on the best market to operate to maximize profits as well as ensure customer satisfaction. 
Supply and demand knowledge also extends the understanding of how the laws of supply and demand may affect the suppliers. This helps reduce supply risks through unnecessary inventory when demand reduces for a product or a certain service, causing financial failure. Losing those resources and the materials can slow the business progress or impair its ability to meet the needs of its, causing them to shift elsewhere for the same products or services. Therefore, proper knowledge of demand and supply also helps maintain potential customers by ensuring the high internal performance of suppliers, timely delivery, flexibility, and capacity of suppliers to offer customers satisfactory products and services. 
Demand and supply knowledge also increase the adaptability of a business to demand volatility. By integrating demand and supply systems, companies can sense and respond to market demand changes by making good plans and decisions that improve the efficiency of the supply chain. The knowledge of demand and supply helps companies predict future demand more accurately while improving estimated quality. More efficient and strategic resource allocation planning and decision-making can also be achieved from the understanding of demand and supply relationships. Businesses consider the demand and supply of products to understand the bigger picture of the business and hence make resource allocation decisions that create the highest customer value, achieve customer satisfaction, and generate higher amounts of sales, (Sinha, et al, 2016). 
Generally, a comprehensive understanding of customer demand and expected profitability levels helps businesses make more proactive decisions and achieve short-term decisions that are flexible enough to allow them to maximize their operational capacity that translates to higher profit margins and customer satisfaction. Therefore, companies can maximize on-market opportunities through a customer-centric lens and engage quick response to customer needs only if they have a sufficient understanding of the relationship between demand and supply in the market in which they operate. 
Conclusion 
The demand and supply law is very important because it helps investors, entrepreneurs and economists understand and correctly predict the conditions of the market.  For instance, a company introducing a new commodity to the market may deliberately try to raise the price of its commodity by increasing consumer demand through advertisement.  Similarly, the company may deliberately try to increase the price of its product further by reducing the number of goods they sell to reduce supply. In this case, the supply of the product would be reduced while maximizing the demand of the product, hence higher price. This is how companies, businesses, and entrepreneurs play with the demand and supply curves to improve the price of their commodities as well as the number of sales they make. Therefore, a sufficient understanding of the demand and supply curves and how they affect a company’s production, sales, customer satisfaction, and profitability is very important. 
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2. Briefly explain the basic differences between perfect competition and monopoly markets. Identify one firm currently operating as a monopoly (or near-monopoly) and discuss the consequences of this particular type of market structure for both the firm and consumer.
Differences between perfect competition and monopoly market structures
Perfect competition is a term used in economics to refer to an ideal market structure where all suppliers are equal in powers and the overall demand and supply are in equilibrium. Perfect competition as a market structure is also referred to as an open market structure because it’s open to all sellers and buyers. A monopoly is a market structure in which there is a single supplier, selling a certain product in the market. A monopoly can be considered to be the complete opposite of a perfect completion market.
The differences between a perfect competition market structure and a monopoly market structure are manifested in the characteristics that describe each of these market structures. The following are some of the basic differences between a perfect competition market structure and a monopoly. In a perfect market structure, there are many buyers and sellers while in a monopoly market structure there is only one seller who exclusively sells a certain commodity. This implies that in a perfect market structure a buyer can buy what he or she demands from a seller of his own choice while in a monopoly market setting the buyer has no choice but to buy the product from the monopolist or else do without the product. This further means that the sellers in a perfect market structure compete perfectively for the available buyers while a monopolist faces no competition as he or she is the sole seller of the product that tends to have no close substitute, (McNulty, 1967).
In a perfect market structure, there is a wide array of products that are related in different perspectives either perfect substitutes or complementary goods, this makes the buyers have a huge panoply of choices to make while in a monopoly market setting the supplier is the only one dealing with particular good leaving the buyer with no other option. In a perfect market structure, the prices of the products are reached out of the interactions of the demand and supply forces. The setting of the prices by the forces of the demand and supply is often referred to in economics as the invisible hand of the market. In a monopoly market structure, the prices of the products are made by the monopolist himself which makes his or her products face no competition hence possible exploitation to the buyer.
In a perfect market structure, there is a free entry and a free exit out of the market by either the buyers or sellers. This means that buys can enter or leave the market freely at any moment they wish while in a monopoly market structure there is no free entry into the market. The monopolist has set entry restrictions that make him retain control of the market alone. This makes him have entire control of the market and also this facilitates his control of prices. In a perfect market structure, the supply and demand of the goods as at optimal and the sellers can sell all the supply and the buyers can buy everything they demand from the market while in a monopoly market structure the seller has the sole power of making supplies and this makes him have powers to hoard goods, the monopolist may hoard goods for reasons such as hike prices because of the increased demand or due to future expectations of shortages in the market.
In a perfect market structure, there is a perfect flow of information, the buyers have a perfect knowledge of the price of the products being offered in the market and the sellers are perfectively aware of the needs of the buyers while in a monopoly market structure the is no perfect flow of information and the buyers know little about the market operations. This condition of lack of free flow of information is often known in economics as information asymmetry, ( Askar, 2013). In a perfect competition market structure, there are no transactions costs involved as the products are perceived to be undifferentiated and no advantages can be achieved by differentiating them while in a monopoly market structure there are transaction costs involved in packaging, branding, and making the product distinct from other products. Mainly transactions costs in a monopoly setting are incurred in meeting the product specifications unlike in the perfect market structure where the products are homogeneous, (McNulty, 1967). 
In a perfect competition market structure, there are no transport costs involved as the buyers and sellers are perceived to coexist in the same location while in a monopoly business structure the sellers who the sole suppliers do not necessarily reside within the buyers' locality hence the incur transport expenses as they endeavor to deliver their commodities to the buyers located in different corners of the market. In a perfect market structure, there are government interventions as there are no competitive advantages among the sellers who are the ultimate supplies of commodities while in a monopoly market setting the government intervenes in setting the market ceiling prices to avoid possible exploitations vested by the competitive advantages of the supplier.
An example of a monopoly and the consequences of monopolies
One of the most famous and original monopolies is Standard Oil which is owned by the oil tycoon known as John D. Rockefeller. Standard Oil started in Cleveland, Ohio in 1870. The company gained exclusive competing oil refineries over years. Standard Oil acquired control and exclusive possession of the oil supply rights and trade of the oil. The monopoly market structure posts the following consequences, the supplier can charge the customers extremely higher prices because he owns the supply rights over the products, there are fewer incentives to cut down on costs and the production costs remains too high, there are limited chances and room for inventions and innovations to invest.
In a monopoly market structure consumers are exposed to fewer choices and there is a possible decline in the consumer surplus. Monopolies face allocative inefficiencies and usually set their prices above the marginal production costs, monopolies often have productive inefficiencies and prone production challenges. There are always potential chances of diseconomies of scale and the firm is faced with vast challenges in their management. The firms have a possibility of facing managerial challenges because of the wider operations and more activities taking place in the firm. The monopolies also pose a possible threat of gaining political power in their quest to protect their business interests hence in countries of weak democracies they can dictate who takes the government by manipulating the sovereign power of people on electing their leaders. The monopoly possesses monopsony power hence ends up paying its workers lower wages.
The monopoly also possesses other positive consequences such as Economics of scale, the firms incur lower average costs of production from the increased scale. Monopolies can use the high profits from their operations in development and research which results in dynamic efficiency, monopolies can spur investment as a reward of securing the patent rights, and that is, by being granted a monopoly power the firm can set up an investment that drives up economic growth. Other firms may become more efficient, innovative, and successful by the virtue of becoming monopolies; the firms can invest in research that spurs innovativeness thus assisting in the realization of efficient, cost-effective management of the firm. This is the principle that drives drug companies towards investing more in drug research. The monopoly patents act as an incentive to develop new knowledge by adopting and promoting technology in their operations, (Geroski, 1990).
By having government have a stake in the monopolies, it can regulate the firms and get the better of the two worlds that is from the fair prices and the economics of scale. In a monopoly market structure, the firms thrive to improve each day and become better than their competitors, by doing this the consumers can get more quality products and services. The monopolies can perform better and report huge profits per financial year that translate to remittance of more taxes to the government to provide for other public goods.
Evaluating the consequences of monopolies
While evaluating the consequences of a monopoly market structure it will depend on the contestability of the market, in a contestable monopoly, there is a threat of entry that might create an incentive for the firm to be efficient and charge low prices. It will also be dependent upon the ownership structure for instance the nationalized monopolies are faced with inefficiencies which may be a result of a lack of incentives for the firms. It will also depend on the management; large monopolies try to keep successful management to counter the inertia facing large monopolies. 
It will also depend on the regulations of the government, for instance, if the government threatens regulations of the prices the monopolies may end up having limited excesses. It will also greatly depend on the industry of operation of the firm; some industries do not necessarily need a competitive market to offer quality services because offering good services is part of their work. In other industries firms have to invest heavily in research and development to retain the monopoly powers, (Smirlock, et al, 1984).
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