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Ethnography research is a qualitative research technique involving observation of variables in their natural habitats to get to the objective research results. The study is the in-depth research of cultures, habitats, people, and mutual differences. For a more insightful ethnography, I would prefer to conduct it where people purchase or consume the product. It is essential to work with a client-oriented or a customer framework whose primary focus is on the target markets instead of the business. This approach will help discover the client's recurring behavioral patterns that might serve as critical market insights (Hammersley, 2016). 
Additionally, this will help provide the consumers' habits on target markets, analyze how the customers interact with the organization's services, and develop essential conclusions to establish effective and efficient market strategies. The approach will be more beneficial to the organization to identify the needs of the customers and be able to satisfy the demands of the market (Fusch, et al. 2017). The people purchasing or using the product will be essential in providing the relevant information concerning the product and the organization at large. They have the basic information about the product through their interaction with it from time to time as they buy or consume it.
The systematic investigation of the people who buy and use the product will continually interact with the customers and almost entirely dependent on the gathered information from the customers' observations. To collect essential information, the researcher has to ask the right questions and develop the correct themes. In this particular case, I will ask the following questions:
· What specifically do you like concerning the service or product?
· What specific requirements do the service or product meet?
· What specific requirements does the service or product fail to meet?
· Why do you consume the product?
· Does the product's price equal to its value?
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