Exercise one

Models used in both means-end chain and hierarchy of effects ends up to a leverage point. This is the specific feature in an advert that makes it possible for the advertising message passed to the viewer to be transformed to a personal value. For it to be effective, there is a need to establish a pathway that connects the indicated buyer benefits to buyer’s value contained in the system. 
Exercise two
http://www.youtube.com/watch?v=N60utqXf5HQ
It is interesting to see how the men in the ad become extra strong after eating taco bell and getting involved in strenuous activities. It indicates that taco bell, which is the product being advertised, as good source of proteins. The ad is well designed to convey the product message to the viewer. 

Exercise Three
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This image is an advert of Mitsubishi vehicle showing it quality. The image was use on game used to advertise the new brand of car. It keeps jumping over rough terrain showing how powerful it was. 
Exercise four
Khalid Alharthi

I would do emotions.

Exercise five

I would recommend use of online classes for though willing to take online classes part-timely. The advert would show people watching tutorial videos right from home. This would give an image of how cheap it would be for them to study at their own time.
Exercise six
1. Making it known to consumers

2. Indicating it is a small issue that will not affect quality

3. Confirming that all is well and all is right and back to normal

4. Confirming that new measures are in place to avoid such a problem in future

5. Thanking everyone who did not agree that it was a major issue.
