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Introduction
Facebook stands out among the Fortune 500 list for its resilience, defying odds, and an array of challenges and lawsuits to make its make in the field of communication and social media. Facebook is an embodiment of a humble beginning, invention, market innovation, and venturing into unchartered business waters. While the company has not had an easy operation, it has defied all odds to develop a unique global platform that has successfully transformed the globe into a "small village" where geographic distance is no longer a barrier to communication and interaction. This paper will briefly overview Facebook, noting its history, the products it sells, its current leadership, mission and vision statement, and its competition. Finally, I will give my overall impression and thoughts on the company.
History of Facebook
In 2003, while he was a student at Harvard, Mark Zuckerberg came up with the idea of an online platform where students of Harvard could compare photos of their colleagues and rate who was hotter. Mark's website gained short-lived popularity but was shut down by the university management. Mark was almost expelled from Harvard due to an alleged breach of privacy, security, and copyright infringement. Mark did not allow challenges to quash his dream. That same semester, he launched a website where art students could leave comments below art pictures. In 2004, Mark and fellow Harvard student Eduardo Savarin designed a new social network dubbed "The Facebook." Initially, membership of The Facebook was limited to Harvard students but was later expanded to include students of other top universities. Between 2004 and 2006, Facebook attracted several investors, employed several people, and established itself in California. By mid-2006, Facebook had opened a global membership of anyone who claimed to be at least thirteen years and had an email address.
Interestingly it was not until September 2009 when Facebook first earned positive cash flow since its inception. Facebook joined the ranks of the Fortune 500 companies in 2013 and was valued at one hundred and four billion US dollars. In 2012, Mark Zuckerberg publicly announced that Facebook had more than a billion monthly active users.
Products sold by Facebook
Currently, Facebook has more than two billion active accounts. However, it does not earn revenue directly from its account holders. Instead, The Company makes money from digital advertisements. The company banks on its broad market reach to offer customized advertisement packages for different marketers. Facebook sells Individual adverts, which are adverts that any private user, groups, and third-party users. Facebook also sells target digital adverts. The company has an extensive database of user preferences, market surveys, interests, and political inclination. Facebook capitalizes on its consumer database to sell advertisement packages to companies that want to reach specific customers. Facebook has also acquired several leading social apps, including WhatsApp and Instagram, through which it sells digital advertisement products and services. (Brian, 2021)
Facebook's mission statement and vision
A vision statement is essentially a roadmap of where a company focuses on reaching in a specified time. (Lucas. 1998). Facebook captures its core objective in its mission statement, which states that: "people use Facebook to stay connected with friends and family, to discover what's going on in the world, and to share and express what matters to them." A mission statement summarizes an organization’s goals and core values (Williams. 208). Facebook captures its essential objective in its mission statement: "to give people the power to share and make the world more open and connected." 
Facebook's main competitors
Without a doubt, Facebook still maintains leadership as the biggest and widely used social networking platform globally. Despite its popularity, Facebook faces stiff competition from new market players who have given the giant company a run for its money. Mobile and computer application developers have capitalized on the global trend of socializing and photo sharing to develop new apps that continually revolutionize how we keep in touch and express ourselves. 
Ironically, Facebook's stiffest competitor is Instagram, which the company owns. Instagram has changed the way people express themselves through photos and hashtags. While Instagram does not compete for revenue with Facebook, it challenges the app in popularity and users. Snapchat is also a notable competitor. Designed in 2013, Snapchat has gained popularity among users below sixteen years for its special photo editing features and more user control over privacy (Billy, 2020)
Facebook's management
Mark Zuckerberg, Facebook's founder, works as the chairperson of the Board and the Chief Executive Officer. Mark is responsible for strategy and corporate direction at Facebook. Sherly Sandberg serves as the Chief Operating Officer, managing the everyday operations at the company. Dave Wehner works Facebooks accounts as the Chief Financial Officer, while Mike Schroepfer serves as the Chief of Technology. Chris Cox serves as the Production Chief and David Fischer as the Chief Revenue Officer, and Jennifer Newstead serves as the company's General Counsel. (Facebook. 2019)
Final take and impression of Facebook
Without a doubt, Facebook remains a giant in the social networking market. What stands out about Facebook is its humble beginning and Mark Zuckerberg's persistence, even when the odds were against his startup. Facebook has stood the test of time. Even when new social media apps and platforms have posed stiff competition, Facebook has reinvented itself to maintain its position as a global leader and trendsetter in the field of digital marketing and social communication.
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