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Based on the research experiments conducted by Kramer on the emotion contagion on the use of social networks, it is evidence that Facebook users usually have their emotions, depending on the mood they feel. The kind of attitude they perceived is either a positive or negative mood. This is shown by the type of post that people put on social sites in the timelines and the wall of certain groups. From the data which was collected over 20 years ago, shows that several people undergo depression in terms of the emotion that they go ahead and post them on the social site. The correlation between the passion which has been collected gives the outward feeling of what people undergo in the real world of technology. 

From the research methodology which has been carried out by Turkle, (2011) on the post that was posted on the social site Facebook is that 22.4% of the post contain negative post and 46.4% contain positive post. In this experiment, it gives a side that human beings post their emotions on social sites depending on the condition that they undergo. In this experiment which was taken in 2012, between the populations of 155,000 on random sampling with the user identity, it was denoted base on the condition on which they post their emotional expression on the social site. From the researcher's point of view, the information that was gathered was to see that they bring in the idea of knowing what people feel. 
The researched approach on the study decided to collect data on analyzing the number of Facebook posts on the social site, also the research use analysis in defining the mood and the emission in which the people social fabrics depicted by their position on the social site.

Marketing research on Facebook to well on the social site where the buyer and sale can post its product and be liked or received by many viewers. The attentions that the post can be obtained can be with a positive emotion in which the product is more of value to the people who respond to the post (Turkle, 2011). Companies can experience a lot of tasks with the widespread use of the internet in making popularity on the social network. It is, comfortable than before for the companies to connect directly with their customers, so it has to collect the information that will go directly to the database of the computer. The data being collected is then taken to the social site to be matched with other pieces that have been received. This will, however, show the kind of product that has to be posted on the social site.  The code of conduct that the researcher has to follow is to read and understand the terms and conditions of the product they will give out in the market. Is the information given out by the marketing researcher reliable to be used on the other side of the world. The social fabrics behind the ethical condition in marketing are to ensure that trust and post expression should attract the eye of the customers (Kramer, 2012). This will enable the customers to perceive the information in out is reliable and considerable to be used by other people. In another case, the way companies conduct their research is that the ethical issues related to marketing are followed and no single rule should be broken. Also, the use of impersonations should be avoided to keep the product liability and accuracy in the market. However, companies can face a public backlash if they are found that if their marketing research practiced are perceived to be unethical.

Some of the perceptions that should be done to ensure that there is a code of ethical conduct on marketing research are the practice of trust and building of an excellent reputation to customers. The ideas will manage to maintain the workflow of the market of customers' attraction and building a magnificent empire in business.

The issues of addressing the use of social media to the consumer will assist in the marketing of the products. I will bring into attention to making social media as the best tool to channel our product since 98% of people are online and ready to view every post. Facebook has been a trademark that has made socialization and has built an impact on accessing information more than then television channels. The data can reach the audience faster before being put on an advert on media. The social site has been tremendously received with a lot of reputation and likes by every person. However, the individual has set themselves to be the messenger of information of the first social networking in terms of business. The site can create their terms and condition and specialize in sales of their product depending on the member's perception of the product. 

Some of the ethical condition that will emerge in the future is that the social site will be the best marketing tool in buying and trading of product in various parts of the country. It will also encourage the user to know how valuable is the site when they put their emotions on thinking of bringing changes to the market. The use of Facebook will remain unchanged, but some of the condition that will be placed is security checks in terms of impersonations. This will give trust on the site for the product to be post and the creation of the right image in business.

In my perspective, I see social media as the channel that will enable the youths and the people to get into the real business world. This will encourage socializing and boosting business in terms of sales and giving advice to each other depending on different fields of social life.
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