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This paper aims to evaluate a food-related advertisement. The advertisement was evaluated based on its attempts to influence food choices, what audience it targeted, what characteristics of the product were being emphasized, the mechanisms used to hold the attention of the target audience, how factual the information provided was, what the advertiser used to lend credibility to its claims, how effective the advertisement was and what part of the truth remains undisclosed. Del Monte is the food-related item evaluated in this paper.
To begin with, the commercial aim to influence an audience to prefer Del Monte because it is a drink made from natural fruits. They say it is non-carbonated and so it is a healthy drink as it got from 100% freshly squeezed juices, it is the primary reason why they advise consumers of beverages to prefer them. The audience being targeted are people who are concerned with their health and value healthy soft drinks and beverages, this is portrayed in their video where farms were displaying fresh fruits hanging from trees to scenes of happy people sharing a drink of Del Monte Juice. The attributes emphasized are the fruits they grow in their farms which are later squeezed, bottled and sealed for safety without adding any preservatives or flavors. The mechanism used to hold your attention is the looks which include clean glasses holding fresh juices and happy families enjoying healthy drinks. Also, farms depicting fleshy and ripened fruits make the audience imagine how fresh and natural Del Monte juices are.
The information provided from the commercial seems correct because they show the nutrients available in the juice, and it corresponds to the specific fruit the drink is got obtained. (Sharma, 2019) Also, Del Monte talks about providing a variety of fruit products to give the audience choice, in their canned peaches, we are shown a lady unpacking the can and eating the peaches which make it factual because the peaches look fresh and natural. The advertiser compares Del Monte juices to various carbonated soft drinks which contain added sugar or preservatives, but the advertiser provides no evidence to ascertain this claim. They claim to provide a low-calorie juice that is naturally sweetened with stevia and contains 50% sugar. Most processed products have some traces of preservatives to ensure they do not go bad very quickly, and Del Monte does not tell the audience if the juices are pure fruit extracts with no sweeteners or preservatives all they do is insinuate this idea that the juices are fresh from their farms. (Bolarinwa, 2015) Also the audience has no idea what type of chemical is used to enhance the growth of these fruits.
Lastly, most people do not pay close attention to commercials but it seems Del Monte did a good job at convincing its audience of the freshness as well as the health benefits of its juices because some months after airing their commercial the company reported an increase in sales of up to 65% in Europe and the Middle East. It is true that the public always believes what they see and because Del Monte gave them a visual of their farms as well as families enjoying fresh juices together people felt like they should be part of that healthy living. Everyone wants to be healthy, and so Del Monte had an easy time convincing people the benefit of fresh juices from natural fruits grown with just water and a bit of other naturally occurring elements.
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