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General Data Protection Rule/Regulation (GDPR) is the new set of rules that give citizens of the European Union more control of their data. Its aim is to simplify the business environment dealing with regulation so that citizens and businesses can benefit fully in the digital economy. The reform brings laws and obligations including those surrounding privacy of data and consent across Europe up to speeds for the internet. This is because almost all aspects of our lives revolve around data from personal social media to government information.
GDPR will force marketers to give up much dependence on behavioral data collection. It will directly affect businesses that are the core to current digital ad targeting, by requiring an individual’s consent to data gathering and processing. It requires that the consent be active so as to represent a genuine and meaningful voice. Internet based services that provide consent by agreeing to companies’ terms and services during sign-up do not account for an active and genuine voice. The user does not want their data harvested in the digital world for digital marketing motives.
GDPR will make it difficult for digital marketers to do their work because of the ban on automatic decision making, that ism algorithms that check personal data so as to give targeted ads to the individual. The new rights give the individual access to data about them held by companies for rectification or erasing. GDPR will also prohibit processing of data in the special protected categories defined in the regulations.
