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Part 1: Great clips case study
Geospatial analytics application
Geospatial analytics is a strategy used by organizations in market location decisions. The geospatial technique provides a broader view of target markets at different geographical locations across the world. In this case, great clips use geospatial analytics to analyses the possible target markets in different areas (Abot, & Ariyachandra, 2019). The Great clips use the strategy to minimize the time spent to decide on their market locations—the approach easies the location decision-making process. Just like many other organizations in the business world, great clips' success is determined by the rapidly growing market. Geospatial technology provides a broader perspective on the available markets for the company. An analysis based on the geographical location, market viability, and customer needs is essential in identifying the right market location for the business. Great clips employ geospatial analytics to analyze the different areas and create a more viable place for their new market. Using geospatial analytics, great clips are provided with information on consumer behavior and the demographic information of a specific location. The company uses the geospatial analytics strategy to analyze sites based on their market trends and the needs for a potential customer base. Using geospatial data, great clips can predict the market trends of a specific location. 
Site evaluation for future location   
Organizations need to evaluate their future locations for their business. Prior evaluation of the potential sites helps learn more about the geographic information of the area and the market trends in the place (Abot, & Ariyachandra, 2019). The assessment helps identify the most viable future location of the business. A specific criterion is used by organizations to evaluate the most feasible area for future business. The first step in the evaluation of the next business site is dependent on its operation style.  The location of a company should be consistent with the particular form of action and its image. While choosing a suitable future site for a business, it is essential to consider the style of operation the company will pursue. Customers are the key elements to the success of a business. Therefore, it is necessary to identify the customers of the specific industry in the evaluation of the future location of the company. The next step is to identify the behavior of the customers within a particular area. It is also essential to learn and evaluate the location's demographic behavior by matching it to the customer profile that supports business success. Choosing an appropriate future business location involves identifying a business opportunity and filling in the gaps in the market. This case helps utilize resources and minimizing competition. 
Other geospatial data applications
geospatial analytics provides geographic information whose applications are broadly used in businesses and other scientific fields. Geographic information systems are tools used to make the decision-making process more comfortable and fast. Geospatial analytics allows for the analysis of demographic and environmental data. The information obtained from geographical systems helps people, such as consumers, business managers, and competitors, to make informed decisions. The geospatial data is applied in many other different ways other than in business decision making. Geospatial information is used in the mapping. It provides a visual interpretation of the data used for tracking and navigation purposes. Mapping data helps in the allocation of resources in different areas by identifying areas where resources are scarce. Geospatial data is also useful in traffic management. The demographic information helps identify and locate areas where accidents take place. In this case, people can be tracked down and help bring to them on time. This information helps improve road safety through traffic management. Geospatial data is used in urban planning, where areas of expansion are identified. The public also benefits from the geospatial information systems through web-based navigation, where useful information can be obtained. 
Part 2: A life coach in your pocket case study
Consumer-oriented applications
Such applications are based on the satisfaction of consumers in different ways. There are various consumer-oriented applications in the business field, especially e-commerce. The apps aim at activities that bring consumer satisfaction and health through entertainment, educational training, and business development (Soegoto, & Eliana, 2018). Through consumer-oriented e-commerce, customers' satisfaction is attained. Consumer-oriented applications save on time since they are faster. The applications are also cost-friendly since the data transmission cost is low. There are four main types of customer-oriented applications in the e-commerce sector. One of the consumer-oriented applications deals with personal finance and home banking. This application allows consumers to pay bills fast as quickly through their computer devices. It also provides customers with secure banking while at home through a computer or telephone at low-interest rates. Other consumer-oriented applications provide customers with entertainment through game playing or watching videos on the internet. Such applications provide entertainment to customers at a little cost, thus customer satisfaction. The online catalog contains information to consumers through digital information transfer. Another use of consumer-oriented applications is the home shopping application. Customers are provided with apps on their computers or mobile phones that enable them to do home shopping. Through these applications, customers buy goods and services online and have them delivered to their doorstep. The apps allow customers to enter an online store where products are displayed and buy with an overnight delivery using different payment methods favorable to the customers. 
Location-based analytics
Location-based analytics provides demographic information of a specific location. The report helps predict and identify the behavior of customers and the market trend of that particular location (Pishtari, Rodríguez-Triana, & Väljataga, 2019). Location-based analytics is useful to individual consumers in many different ways. There are various location-based applications installed on mobile phones or a computer to gather valuable information to individual customers. Devices such as smartphones allow consumers to enter information about themselves for safety purposes. Such information may include age, home address, location, and customer needs. The phone uses location sensors to locate other consumers with similar needs and available local organizations in the market. Using the location bases data, an individual consumer can choose the company they want to shop from. Consumers are provided with products are services that are available in the market based on their location. One can see the choices of other consumers, thus an immense opportunity to meet their needs. 
Smartphone data for predicting medical conditions
Smartphones allow users to enter a different kind of information about themselves. Such information includes age, height, weight, location, and sex. Using this information, some mobile applications form a behavior profile for the user to detect their heartbeat and movement (Pishtari, Rodríguez-Triana, & Väljataga, 2019). The behavior profile of the consumers is compared to the health data from online sources for analysis. The analysis helps predict such things as the life expectancy of the mobile user hence providing health opportunities. Smartphones also have applications that sense the motion of the user. Using the muscle motions, the phone can give health advice to the user to keep fit. Such apps help track the exercise activities of the user. This particular application of advanced technology and analytics is proof of how smartphones can generate beneficial and relevant information on predicting consumers' medical conditions. 
The difference between Park PGH and parking space reporting app
The parking space reporting app provides drivers with current parking space reports, such as availability. On the other hand, ParkPGH does more than reporting on the availability of parking space in the present time and location (Fabusuyi., & Hill, 2018). ParkPGH predicts future parking space availability. Using this information, the application can provide information on where and when parking space will be available. The app also uses information from other apps to predict parking space availability, considering other factors that may lead to increased demand for parking services.
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