How to Research for your Essays Tutorial Worksheet
This worksheet guides you through how to research for your assignment.
Watch the videos on the tutorial website before each section.
 
1. Search Strategy
Answer the questions below after watching the video here: http://bethelu.libguides.com/c.php?g=875353&p=6285614 
1. What’s your topic? 
How Product Branding Influences Sales
2. What keyword synonyms will you search in the databases?
Product Branding, product blazing, product labeling, Sales, purchase, marketing. 
3. Which general resource(s) and which specific resource(s) will you use for your essay? For example, a general resource is the World Encyclopedia of Police Forces and a specific resource is American Journal of Criminal Justice from the EBSCO database. 
General Resource
Elliott, Maggie. (2005). 2005 World Book Multimedia Encyclopedia.(Product/Service Evaluation). Library Media Connection, 24(1), 101.
Specific Resources 
Ajagbe, M., Long, C., & Solomon, O. (2014). The Impact of Sales Promotion and Product Branding on Company Performance: A Case Study of AIICO Insurance Nigerian PLC. Procedia - Social and Behavioral Sciences, 129(C), 164-171.
Nathalie Dens, & Patrick De Pelsmacker. (2010). Consumer response to different advertising appeals for new products: The moderating influence of branding strategy and product category involvement. Journal of Brand Management, 18(1), 50-65.

2. Pull It Together
Answer the questions below after watching the video here: http://bethelu.libguides.com/c.php?g=875353&p=6285615
1. Look through the articles you have and take notes on what the authors say. 
The Encyclopedia that I have utilized as my general resources precisely talks about product/Service evaluation. The resource reviews how products and services are made available within the market (Maggie, 2005). Additionally, analysis of the different factors that affect the products sale is also done. 
The first specific resource is an article by Ajagbe, Long & Solomon (2014) that examines the effects of product branding and sales promotion to an organization growth. The article tries to figure out the success of different product branding strategies that have contributed to increased sales hence resulting to growth in the organization. The article concludes that product branding and sales promotion impact growth of an organization (Ajagbe, Long & Solomon, 2014). 
The second specific resource is an article by Nathalie Dens & Patrick De Pelsmacker (2010) that investigates “the interaction impact between branding strategy, advertising execution strategies and product category involvement on customer’s attitude towards a product”. The article finds out that line extension of established brands are more preferred than new brands hence branding affects product sales (Nathalie Dens & Patrick De Pelsmacker, 2010). 
2. How would you explain your argument to a coworker?
a. What’s your claim? 
My claim is that Product branding effects sales such that utilization of better branding strategies improve sales while poor branding strategies have negative effects on sales.
b. What’s your evidence?
	Several articles points out that better branding improves sales including the two articles I have used as specific resources.
3. Does any research disagree with your claim?
From my research, I have not came across any research disagreeing with my claim. 
4. What’s your response to the objections? 
Nil
3. Give Credit
Answer the questions below after watching the video here: http://bethelu.libguides.com/c.php?g=875353&p=6285616
1. Did you include an author’s idea in your paper?
⃞ Yes             ⃞ No
2. Did you paraphrase?
⃞ Check your paraphrase by comparing it to the original source. Is your wording and sentence structure unique?
⃞ Did you include an in-text citation after your paraphrase? 
3. Did you use the exact words from a sentence you read?
⃞ Did you put the exact words in quotation marks? 
[bookmark: _GoBack]⃞ Is there an in-text citation with a page number in the sentence?
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