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1. Identify possible audiences.

· Who might be interested in this topic?



· Who has something to gain or lose in this situation? 



· Who has the power to do what the author wants them to do? (Think of the author’s purpose; if they want people to think differently, that can be a broader audience. If the author wants someone to do something, who is actually capable of taking that action?)




2. Choose the audience that you will analyze in for this analysis:


3. Understand who this audience is and what they value

· What does this audience have to gain or lose? In other words, why do they care? 




· What are the demographics of this audience (IE age, gender, socioeconomic status, profession, religion, ethnicity, etc.)?



· What aspect of their identity is more relevant in this context? (For example, in Ben Mattlin’s article, which aspect of being a disabled white male and a husband and father is most relevant to the issue of healthcare?)



· What does the audience value? How do you know?




4. Finally: how does your understanding of the audience affect how they are written to?

· Is there language one shouldn’t use when addressing them?




· What information do they already know, what do they not know, and what information do they need to know?




· What does the author do that is particularly appropriate for the audience’s needs, values, and expectations?





