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The idolization of celebrities in modern society.
[bookmark: _GoBack]The purpose of my topic, idolization of celebrities in modern society, is mainly to show how people have been obsessed with some of the celebrities by thinking about their lifestyle, monetary value, sense of fashion, makeup more frequently in a way that is not normal and wanting to live celebrities’ lives. An American writer called Yetunde Ogunleye wrote a book called The Idolization of Celebrities. The book was about how people, mainly teens, have been obsessed with American celebrities. This idea in society has become detrimental and the days of viewing it pointless have passed. It is now a way of life, becoming so pathetic. This topic fits me because I’ve been through the situation of basing all my activities on a certain artist. I was so obsessed with their images until I realized they are photoshopped but that could not stop me from thinking about them. This topic plays a key role in today’s society to educate all the affected parties on living their simple life and coming out of the imaginary world.
This idea is based on my experience. I was involved in the idolization of celebrities. I also saw my friends growing deeply to love certain celebrities. This went to an extent where they started copying celebrities’ expensive lifestyle and this didn’t end well with them. Some ended up stilling, exposing themselves to prostitution to get money for meeting their illusions. Abd Aziz et al. (2020) reviewed an additional study that celebrities have all the procedures to make them perfect. They can access the best clothes, makeup artists, hairstyles, and other forms of makeup to make them as perfect as possible. The idolization of celebrities is an important topic because everyone growing has fallen victim to this trap. Many are struggling to fit in and can do anything to achieve this. For instance, others have killed, conned, or lived fake lives just to look like celebrities. I have a high expectation that my audience will enjoy the topic because almost everyone has at least at some point desired experiencing the feeling of being famous and popular even if they do not admit to it.
After doing some research about this value I discovered that people don’t become obsessed without projections. They are driven by some expectations in their lives as stated by Franssen and Honings (2017) in their book which focused on interesting reasons for obsession. First, people idolize celebrities to a point that they can worship them because everyone considers them important and powerful in society, or because they are known by many people across the world. They appear all around social media allowing us to get into their lives and get obsessed with them. Secondly, we tend to admire their lives and we want to live lives better than what we can afford at that moment. When we follow them on their social media platforms, watch them on TV and other shows, we are left living in a fantasy world and thinking we are part of their glory. Also, the idea of them having classy, expensive clothes and the love of gossip makes us want to live that life. Celebrities having pretty lives, doing things that we cannot afford, hearing a lot of gossips about the celebrities seems more valuable and interesting than our normal lives and we tend to admire them.
In recent days ill come up with better ways of addressing this issue to avoid consuming our generations. These methods might include taking the affected parties to see for themselves the lives these people are living and the interesting thing will be to see people’s reactions after finding out the reality. In my research, I decided to focus more on the idea of everyone dreaming of celebrities’ lives and thought of ways to help them out of this norm. I’ve learned a lot about this value and in the coming years I’ll come up with my book to address the issue of idolizing celebrities in society.  What I need to focus on, learn more about is whether this problem is influenced by how we live, what we follow, see, and read on various social media. Writing about this makes me curious about how people will perceive my idea if they will take it seriously and decide to live their normal lives. I will address more on media and public relations to destruct the feelings and the glamor that has succumbed people into the world of fascination to avoid increasing or multiplying them. This will help us lower our expectations and avoid unnecessary imaginations.
Conclusion.
In conclusion, the idolization of celebrities in society is a major issue on the rise and needs to be urgently addressed. Different factors can lead to the idolization of a celebrity. These include their pretty and expensive lifestyles, classy fashions, their popularity among the people land the wealth worth. Many people have fallen victim to the idolization of celebrities to a point of seeming to worship them. Some get obsessed with their images and their mode of dressing. This has led to many people living fake lives since they try to be like these celebrities and others cannot afford them. This leads most to illegal practices such as robbery and killing to attain these kinds of lifestyles. Thus, I found it important to address and sensitize people on this topic.
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