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First Impression
After showing the pictures to four different people, they all gave the wrong identity of the people in the pictures. However, they gave insight as to why they gave wrong impressions to the pictures. The reason which influenced the wrong impressions was the presentations of the men in the picture. Ted Bundy who was a serial killer was wrongly described to be a very influential person in society since he is well-groomed as compared to Ingvar Kapard (the founder of Ikea) and Christopher Michael (who was reported to have a high IQ). The first impression of the three men influenced people to mistake their identity. In line with their explanations, Aronson et al. (2015) state that if an individual is aware of him or herself and establishes a way for them to be perceived as reliable and trustworthy, they will easily imprint an impression that is intentional in the minds of the viewers. However, upon realizing the true identity of the men in the picture, they still hold to their initial impressions. They still believed that the Ted Bundy who was well-groomed and presentable was more trustworthy. Therefore, this proves the insight of many researchers which shows that it is hard for people to change their first impressions concerning people and concepts. 
First impressions influence people to judge others concerning their intentions, strength, and trustworthiness. People are critical when establishing their first impressions based on their communications and behaviors as it influences others the way they will view them in the future. For example, the first impressions in social media through profile pictures and personal descriptions influence impressions that are difficult to change. The exaggerated effect of the first impression is linked to the halo effect (Aronson et al., 2015). Halo effect is a concept where the overall perception of one thing is generalized to the holistic character of an individual. When the halo effect is established, changing the perception is difficult. However, holding on to the first impression is of great has a very great impact on social events, school, work, or relationships. The judgment which is established on a five-second-long slice is lower in accuracy compared to a longer exposure. The thin slicing process enhances inaccuracy in judging others which may lead to adverse impacts such as giving trust to people who are not worth it. Events such as speed dating and premature trusts are influenced by the thin-slicing process of first impressions which has harmful effects. 
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