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Introduction 
 	Most investors have been observed to be searching for key information regarding a company's earnings around the period of the announcement by a company which is a key to their investment choices. However, a lot of factors influence investor demand and the need for accurate information. The report contained in the article below is fundamental as it opens up into the insights on how even the slightest variation in information demand will largely affect and impact the capital market reaction and response to earnings (Drake, Roulstone, & Thornock, 2012). Amongst the sources that are discussed ineptly in this article is the use of internet sources like Google to be able to disseminate important investment information. Furthermore, the use of Google has turned out to be real proof of how investors express their need and demand for public information. It has turned out reportedly that internet sites like Google record a high surge in the rate of abnormal searches just days before major companies make public their earnings. Media attention and news positively affects the information demand. 
	As part of regulation and demand by government regulated by the US Securities and exchange commission, it is a requirement that all public companies be able to disclose meaningful information to public to enable all parties derives a common pool of knowledge where all concerned parties derive its information from, mostly related to accounting information. This paper seeks to highlight the factors that drive the need for information demand by investors. In addition, the paper seeks to find out how the variation of this information will usually affect the capital market response to earnings (Drake, Roulstone, & Thornock, 2012). Many assumptions take effect when implementing these regulations compelling disclosure of the information it is assumed that investors will usually act on this information with the timeliness it deserves. This paper seeks to expound more on how investors must take an effort in finding or demanding this information through channels like analysts, internet business press releases, and so many other channels rather than focus only on the dissemination of information alone. It's about an expounding effort to obtain such information.
Conclusion 
	 The report herein contained in the research depicts the dynamics that surround the information release and explores the nature and timing of investor demand for information (Drake, Roulstone, & Thornock, 2012). Through the results provided above, a lot of conclusions can then be drawn from it. That first, investor information demand is positively created and associated with the attention that is often given by the news media. On the contrary, it is negatively influenced by investor distraction. The report further depicts evidence of demand and an increase in the need to acquire information by the investors in the times when companies make announcements. However, there are conditions, based on the evidence from the research that shows preannouncement searches by investors are usually on the rise, especially for those companies that have a hint or heads-up for a possible or likelihood of profitability. Furthermore and in most cases, a trade or leap in trading volumes, just before or in the period of announcement reflects the period anticipated for the announcement as it is brought about by investors searching for information before the period of the announcement (Drake, Roulstone, & Thornock, 2012). In more recent times, Google searches have been adopted to measure the attention of retail investors. Even though the use of Google searches cannot be used to observe and identify the type of market participant that uses the search engine to gain information, however, this notwithstanding, the above discussion has been very insightful in enabling us to understand how information demand before and around the periods of announcements, affects the capital markets. 
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