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Intangibles
Intangible elements are aspects that lack physical quality (Jaax & Miroudot, 2021). These are variables that cannot be seen or touched. Intangible elements in the DARGEANGRIX BUSINESS SCENARIO include the following: 
· Customer and employee satisfaction with video calls is low as the equipment is not reliable and the video experience is poor. 
· Warm relationships with clients and prospects.
· Increase call productivity and effectiveness.
· Reduce client and employee call frustration.
· Provide a great client experience on every call. 
All of the above elements are intangibles because they are not physical in nature. Generally, these elements represent the opposite of tangibles which connotes elements that have a physical presence in business. Some of the examples of tangibles include land, inventory, vehicles, and equipment, among others. These elements are also intangibles because they have long-term value in this organization. For instance, the element of a warm relationship with the client has a long-term value in business because it will continue to affect its operation for several years. For instance, an organization with a perfect customer relationship is likely to maintain its clients and acquire new clients because good relation is a positive attribute. Some businesses maintain good relations with customers by engaging in activities such as effective communication. For instance, such businesses ensure that clients receive instant responses. 
Finally, I would go about assigning values to these intangible elements using varied techniques. I will assign values to these elements using particular valuation methods. One of these methods is the excess earning technique.  This method involves forecasting the after-tax cash flow that these intangible elements are expected to generate. I would also use the cost method where I establish the cost of developing these intangibles and the return on investment (Torres-Ortega et al., 2018). I will also use the relief from royalty method to determine the values of these intangibles. This involves forecasting the revenue that these intangibles generate, and then I apply the industry's comparable royalty rates minus the taxes. 


















References
Jaax, A., & Miroudot, S. (2021). Capturing value in GVCs through intangible assets: The role of the trade–investment–intellectual property nexus. Journal of International Business Policy, 1-20. 
Torres-Ortega, S., Pérez-Álvarez, R., Díaz-Simal, P., Luis-Ruiz, D., Manuel, J., & Piña-García, F. (2018). Economic valuation of cultural heritage: Application of travel cost method to the national museum and research center of altamira. Sustainability, 10(7), 2550. 
















