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I think that marketing discipline is a critical aspect and critical functional area in organizational management. It involves different functions that can contribute to failure or success of the business. For instance, it entails product research and development, advertising, promotions and sales, and service functions. Each of these functions aims at doing the same thing; to persuade customers to choose that product or service. 
Recently I visited Apple Inc. Corporation and I was impressed with the company’s marketing strategy that aims at promoting the customer-business relationship. Apple has designed a “follow-up customer service” known as “hit-and-miss reputation” through which the company can monitor its relationship with the customers. Through it’s the strategy is based on the founder, Steve Job’s idea that it is difficult for a company to develop a product by focus group. Therefore, many times, customers do not know what they want until the business shows it to them. However, this requires understanding the customers, which in the case of Apple; it is achieved easily through customer feedback. The company emails the survey sheet to customers immediately they make a purchase in which they can explain their satisfaction level with the customer service or product quality. I think that this is a brilliant marketing strategy that Apple has designed to help retain customers.
