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Juul’s Marketing Tactics Versus AMA Code
After watching the video “How Juul Made Nicotine go Viral” go viral on YouTube, the first question that comes to a sane mind is whether Juul’s marketing tactics at the time of its introduction to the market in 2015 were ethical. Of course, the tactics were grossly unethical and this can be justified in several ways. First of all, Juul at its initial time was targeting the youth and that is why it took most of its marketing to social media. From social media, it looked fashionable to have a flash-drive like object in ones’s hand and from that device vape. Most of the summer presentations were made available to students not only through social media but also in schools and summer camps (King et al. 1380. These marketing tactics made it possible for the students below 18 years to start using Juul. Secondly, it is illegal for teens (under eighteen) to smoke and therefore, the fact that Juul made it easy for them to smoke secretly increased the number of youth smoking. 
Based on Juul’s marketing tactics, it is therefore important to note that they violated the AMA Code of Ethics. First, Juul violated the “do not harm” AMA code where they disregarded the amount of nicotine in their product and thus the increased use of nicotine among the populace meant that more and more people were exposed to effects of excess exposure to nicotine. Secondly, Juul’s producers also disregarded the ethical values, for instance of citizenship when they did not value the addiction that the adolescent teens will have when they use their product discretely. 
I think Juul’s new marketing tactics are still not getting it and therefore not enough. The marketing strategy are still attracting kids by use of various flavors which are not synonymous with aduls like mint Juul’s hashtags and social media influencing also targets kids which is why the tech company is getting a lot of backlash not only from FDA but the public in general who have taken to social and mainstream media to challenge their marketing strategies. The fact that they are marking it cool and that they have not created enough awareness to the kids of its effects on their health makes Juul’s marketing tactics questionable and not enough (King et al. 1379). They are thus negating the AMA Code of letting users of products to know everything about the product so that they can make informed decisions. Juul’s tactics are further exposing dishonesty. 
In my honest opinion, Juul is not beneficial society. The reason as to why I am against Juul is not only the dishonesty in its marketing but the increase of nicotine use among the adolescent teens. The focus of young adults should not be the coolness of behavioral addictions but on their formative processes like gaining knowledge and skills (Novotny & Schalkwyk 87). Juul seems to divert this focus to the coolness of its consumption and that makes anybody worry about the future generation. Therefore, as far as it is making billions to those who created it, the public is at the risk of losing future to the effects of excess use of nicotine and that is why I think Juul is a useless product. 
I think Juul should be convicted of the lawsuits against it. First of all, the lawsuits on the basis of its presentations to children that vaping Juul was safe provides the first conviction because that is against the AMA Code of Ethics. Other lawsuits include seizures, causing lung injury or diseases and stroke. Juul should also be convicted of these lawsuits because it is true nicotine is responsible for causing lung diseases save for the other accusations. 
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