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             Media has been the main source of information over the years. The different media channels are; newspapers, music videos, the internet, billboards, comic books, CD cases, record covers, commercials, and brochures. The choice of a channel to use depends on the need and the goals to be achieved. The most often used device for my favorite program is the television and the internet. When selecting the device, l agree that the channel chosen is based on which gives the information and programming that best satisfies the underlying needs.

          This program enables one to meet the needs and goals since one is able to learn through modeling and observation of others. Bandura argues that learning directly from experience or watching someone else is better than trial and error since it enhances imitation. One can also understand the consequences or purposes of certain behaviors since the media provides the audience with models that helps them acquire new insights and actions into the implications of those behaviors. This programming is also used by models. They do not use it for the same reasons as mine since we require different information; thus, for a model, television is used for learning purposes. Through various modeling events that occur, one can learn and imitate the walking styles applied.

         Media acts as a mediator between reality and the public, and it enables one to get access to all the things he/she wants from the real world. According to George Gerber (1969), in his theory of cultivation, people acquire the view of the real world through watching the television based on given cultural themes that occur throughout the programming of the television. It exposes the audience to the content, attends it, and stores or retains it to recall that information when needed. The most interesting aspect of the hypothesis is the themes and myths in media that concern members, which enable them to cultivate views about reality. It makes very little difference on what members watch on television due to myths and themes that run throughout the television, and in theory, the influence of watching educational programs and news is the same as watching a jerry springer. When stressed up, social media/ television is the source of my happiness since watching a certain movie on the television will make me lively. 

          This programming also gives differences among people in terms of race, age, sexual orientation, social, economic status, gender, religion, political beliefs, and nationality. It enables one to identify individuals and groups' social status where groups of high social level appear more frequently than those with low status whose portrayals are positive. The individuals with low social quality, especially the elderly, tend to occur infrequently in media and on television. The adults tend to be young, attractive, white, wealthy, and male (media portrayals and representations, page 2).

          The elderly also occupies fewer roles in various television programs or are underrepresented and often portrayed negatively in appearing in multiple programs, such as magazines, children's programs and cartoons, and prime television. And finally, in terms of social-economic status, the audience with high social, economic status (SES) view the world as less dangerous than people with low since the audience with low social-economic status is exposed to violence.
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