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	LinkedIn is the professional network that is the world’s largest with members who are hundreds of millions and it is rapidly growing. LinkedIn mission is to connect with the professionals of the world to make them more successful and productive. When setting up a LinkedIn what is first required is to navigate into the sign-up page. After navigating its sign up page, what is required next is to type the first name and last name. The email address is also a requirement for the account setting up and lastly the password to be used while logging in.  A Person true name when creating a profile is what is required, and there is no allowing of pseudonyms and company names. When it comes to the profile, a simple headshot should be chosen where a person is looking straight ahead. It’s well worth to have a picture that is professional being take and selfies should not be included. The picture in the profile should at least make a person look pleasant and professional. This shows the ability to be trustworthy and dependable, and it’s known that people remember faces more than names. When it comes to headline at the top of the profile, there are 120 characters in which a person describes what he/she does to the world. Compelling and descriptive keywords should be chosen since a person will be made as marketable as possible and will be helped to get found by the right people. “What a person is supposed to remember is that LinkedIn is a search engine.” (Halloran, Thies, 2012)
Through LinkedIn summary section I was able to include my resolution photos, a video of an important talk that I gave and my experience infographic. I was able to write a unique and captivating summary section that I hope will get into the hands of people who are understanding an understand my point. I was able to take the accomplishment approach where I listed the three big results that I have achieved on behalf of my past employers.  In matters of my experience I was able to showcase my skill, expertise, and experience, moreover, my current position. In my recommendations, I was able to craft it genuinely and through strategy. I gave the best groups and associations about LinkedIn and which have interests in me. After I completed all those, I clicked to join now, and I completed any steps that were added as prompted (Serdula, 2013)
I encountered a lot of issues in that for one step to complete; it required a lot of care since an omission could have made me miss the job of my dream. One of the issues that gave me a headache is when it came to giving connections amount to 50 taking into consideration that I had not worked for long, therefore, finding 50 connections was not that easy.
The Linked in privacy settings are such as activity broadcasts. When for example a person makes a change in the LinkedIn profile, such as skills updating or job title changing, a notification is posted saying that has been done. But that doesn’t have to be that way. The justification of this setting is that this can be done without being seen when these changes are being made in that one only goes to the privacy tab in the screen centre and clicks the change option under profile edits sharing. The other privacy setting is choosing whether or not to share profile edits. “I chose to share since any changes I will not be eliminating posts that would go to my network activity feed.” (Serdula, 2013)
I was able to connect with my friends who are searching for employment by viewing their newsfeed and saw that there are some that we got similar interests. The companies that I researched that might be interested in seeking employment in the future include Amazon, MacDonald’s, Apple and Google (Halloran, Thies, 2012)
My envision on how to use my LinkedIn account in future is to be able to connect people searching for employment and giving them the immediate feedback on companies willing to recruit new employees to reduce unemployment levels (Serdula, 2013)
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