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Marketing of Infinix Smartphone
To start with, the following is an explanation on the market, and the location of my business. Am going to engage in selling and marketing Infinix smartphones in the European market. In Japan, where the mother company is established. I will supply Infinix smartphones from Japan to Europe member countries and the US. For this be effective the channels should be authorized by authority and adhere to rules and regulations of establishing a business in the country. Japan still depends on the U.S in conducting business both exports and imports and exchange of ideas. Setting up the market, I have to understand Japanese business laws which differ with those of Europe and US. Products that have been tested and certified in the U.S regulations and standards are likely to have to be tested again to re-certify to Japan due to Japan’s approach to the protection of the health and safety of the customers and the environment, (Ulrike,10).
 	For example, in Europe where products are not regulated by specific EU body, they are going to be subjected to the EU’s General Product Safety Directive in addition to national requirements. Europe has Union legislation, and standards are created under New Approach are harmonized across the member states and European Economic Area to allow for the free flow of goods. While blending of EU legislation provides access to the EU single market, manufacturers such as infinix Smartphone providers of my kind, I have to be aware that regulations and technical standards may function as barriers to trade in the U.S. because rules are different are different from those of Europe, ( Stel, Storey &Thurik,178).
 Doing Business in Japan, I have to set an office at Tokyo. Adhere to Japanese intellectual property, product liability and environmental laws. Infinix smartphones dealings have a full range of customers throughout; therefore, I have to understand better their tastes, location, negotiations techniques. I have also to put in mind the federal rules that guide the advertisement and selling procedures.
 
Environmental issues attached to the production of the Infinix smartphones and the laws/regulations underlying in the manufacturing companies in Japan concerning company's corporate and social mandates. Earlier on people of Japan tend to think that the issues concerning the environment, human rights, women advancement and poverty is the responsibility of the government alone. To deal with these pressing issues, there is need to call on the resources of society as a whole in support of the public realm. Heightened expectations have been directed at the corporate sector, with its organizational strengths and funding clout. Dealing with electronic devices in specific smartphones calls for the need to put into consideration of human rights and environmental conservation. It, therefore, means that Japanese corporations have to address social issues from public- interest perspective not only to meet social obligations but also manage the risks of doing business globally, (Dirk and Moon, 415).
(Dirk and Moon 415), by Tokyo Foundation’s, Corporate Social Responsibility (CSR), the environment is the field that businesses incorporate strategies in addressing social issues on their products. Majorly, CSR is used to achieve different objectives as well as maintain an impressive brand image with a need to develop the human resource. Environmental issues are handled under ecological department; human rights is under personnel department. Also, any business should put in consideration of benefits to the society and try to manage risks that may occur as a result of the business venture. Approaches that are in line with public expectations or have shown to be useful in the local country may not be applicable when used in countries or continent with different laws and regulations such as in the US and European countries like Germany.
Companies are aiming to integrate their CSR activities in their business operations; they are yet to approach this deal. On relevance, companies are making good use of their products or services that are being incorporated them into the company’s strength. New business opportunities enhanced technologies and increased earnings, (Dirk and Moon, 419)
Laws that guide against misleading advertisement in Europe vary from one member country to another. To react on the issue, the commission came up with a directive in force from 1986. To create minimum and objective criteria regarding honesty in advertising.  The European Advertising Standards Alliance (EASA), is the primary and single authoritative voice on advertising self-regulation issues in Europe, (Colin, Cafaggi, and Senden, 10).
Based on (Colin, Cofaggi and Senden, 10) it ensures that ads are honest, decent and truthful in content. This helps in creating consumer trust. Regulation of advertisement in Europe is stipulated in the articles of the treaty of Rome which established the European Economic Community. The section provides the basis for European Community regulation of economic activity. The pieces are very for two significant reasons. One, the treaty specifies a market-based system unlike to a socialite’s economy. The second reason is, the agreement explicitly states that competition within the same market should not be altered. It is not known how markets are changed, but we assume it is through the actions of the competitors and that of regulatory bodies within European Community. 
Working in the US tends to be great due to the open nature of the Americans. They have a strong work ethic. As the world’s largest economy, US influence on business culture worldwide is unnegotiable. The diverse culture, as well as its knowledge in business etiquette, is essential for anyone doing business in the US. Putting into consideration of the environmental issues and cultural practices contributes to the success and flourish of the company. Its robust political stability also makes it a significant harbor for investment and industrial establishment, (Jason and Balija, 261).
According to (Jason and Balija, 261) the rules and regulations that govern the US business selling and marketing in line with economic and political expectations are essential in the establishment of the smartphone market that has a different brand.. Having done all that pertains in knowing market information. I have made the US as the target market. I will import to the US the products of my infinix smartphones and its accessories at popular custom. The price of my products is affordable and quality. The customers will be able to get their brand within their proximity.  
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