Imagine yourself working for an automotive company, and you are planning to sell cars in Sweden.  Look at the data from the chart on Sweden's scores for the 4 Hofstede's dimensions.  
In your post, answer the following questions: 
1) In your opinion, which of the 4 dimensions is most relevant to promoting cars?   Why do you think so? 
2) Develop a general promotional idea for selling automobiles in Sweden based on the dimension that you have chosen.  For example, let's say I was promoting smartphones in Japan -- looking at the Hofstede's data, perhaps I focus on Japan being a highly collectivistic country.  Based on that, I might have a promotional campaign that focuses on how the phone can enhance one's social media experience and overall feeling of connectedness with others.  
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