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Online presence of customers. The presence of over 4 billion people on the Internet creates a great marketing opportunity for a business to reach leads looking for your brand (Webfx, n.d.). Internet is the source of all kinds of information in modern society where customers search for a business, service, or product information.
The Internet creates a two-way communication mechanism that enables customers or clients to contact an organization for clarification or ask questions. Online marketing material creates an opportunity for those interested in reaching your company, creating a mutual relationship with the audience by opening a means of communication and making them feel valued.
Audience experiences are personalized by creating a customized experience for every audience. customizing these experiences caters to each audience's interests because every customer has a unique interest in your products and services.
Ability to drive quality traffic by accessing more leads interested in your products or services. This ability to target particular leads enables you to traffic interested in a specific business at the right time.
Business visibility and have multiple marketing campaigns through increased exposure to millions of internet users. Clients can access the website or social media at any time, ensuring an all-round business online presence.
Question 2 - (25 points- 12.5 points each)
List and give an example of 2 consumer-oriented sales promotion techniques used by retailers in Kuwait.

Consumer-oriented sales promotion targets the end-user who buys the product or the consumer. Retailers in Kuwait use techniques such as giving free samples and displays at the point of purchase. An example is a technique where a small product amount is provided freely for trial by consumers .they encourage awareness of a particular product(ER services, n.d.) .for example, a small amount of food spice packaged with your vegetable oil .they encourage trial of a new product hence increasing its customer awareness. Displaying items at the point of purchase encourages consumers to purchase a particular product by drawing their attention through special signage and placement and, for example, displaying a new brand of bathing soap at the entrance.
Question 3 - (25 points- 12.5 points each)
Differentiate between the 2 roles of PR: the traditional role and the new role.

The traditional role of public relations involved communicating with mass media or press, planning and carrying out the press release and events for distribution to media, and managing an organization's reputation to maintain a good organizational image, handling crisis management through crisis communication. The main channels in traditional public relations include radio, newspapers, and television (Romagnoli, 2019).they were predictable in terms of the target audience when establishing the narrative and voice of a particular brand. 

While the new role of public relations involves building successful campaigns through social media and online communication to build a brand image, vloggers, bloggers, and influencers enhance creativity in public relations exercises. Digital public relations are compelling in carrying out brand marketing, and they ensure high online visibility and presence. They spread information and news rapidly to boosts brand visibility. Social media presence is now becoming a compulsory acquisition for organizations. The audience's targetting has been made better by using social algorithms, which allows us to choose the community we target with marketing messages. Multiple tools are used for measuring the success of brand marketing campaigns. However, the new role involves connecting with potential customers, then sparking dialogue around a particular brand, capturing the interest of influencers and the target audience, and giving a listening ear to the audience. This enables public relations professionals to evaluate the success of marketing activity.
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Question 4 - (25 points- 2.5 points each)
Present 5 advantages and 5 disadvantages of the Internet, Digital and Social Media use in the promotional mix.

Advantages of online marketing include: does not require much capital to start because connectivity to the Internet is the essential requirement; internet mode of marketing provides flexibility because most activities and transactions are online; they provide 24 hours online presence every day; it makes it possible to test and experiment products and services at low costs; you can have multiple marketing campaigns running parallel through affiliates and provides broad scope to customers hence they can shop online at all times and location(Jason Bacot, 2012). The significant disadvantages of the Internet and social media marketing are: too many online scams have made people cautious before they subscribe to online productivity is hard to get the right people to visit your site because most people are just searching for general information; this type of marketing requires a lot of effort and a great deal of hard work to create content that attracts significant following; the Internet is dynamic and keeps changing as new inventions come out hence the need for creativity and competitors can quickly attack your website and damage your brand image leading to substantial loss of business.
Bonus question (5 points)
If you had to choose only one social media platform to advertise a given product in Kuwait, which platform would you use and why?
Facebook is the most preferred social media with more than three million users (Davis, 2019). This makes it the best marketing platform.
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