MKTG 396 International Marketing
Group Project Part 1 (200 points) 

Choose one brand from your group’s country that has been successful in the United States. Organize the information from your research into a paper that resembles a case study of this brand. Below are the key elements to organizing and writing a case study paper. Be sure to include references at the end of the paper. 


i. Cover Page
· Group Number
· Chosen country
· The brand you have selected
· Group members’ names

1. Introduction to the country and background information

1.1 Economic Environment 
· Gross domestic product (GDP) 1995-2016
· Economic Freedom (http://www.heritage.org/index/ranking)
· Foreign Exchange Market Dynamics 
· Free trade region (e.g. NAFTA)

1.2 Social and Cultural Environments
· High- and Low-Context Cultures
· Hofstede’s Cultural Dimensions(http://geert-hofstede.com/)
· Color perception
· Music (links and one paragraph introduction) 
· Dietary Preferences

1.3 Political Environments
· Corruption Rankings (www.transparency.org)
· Case: Uber in the country

2. Brands performance worldwide

2.1 Brand Health (Google Trends) 
· Interest by region 
· Comparison to Two Main Competitors

2.2 Market in the United States
· Four to Five market segments
· What is each market segment typically looking for? 

2.3 Positioning
· Perceptual Maps (4-5 main competitors; Two perceptual maps for four different attributes; U.S. Market)

2.4 Marketing Entry Strategies
· Best Commercials / Advertising Campaign (include links to ads and a one paragraph description)


Notes: 

1. References (APA format): You can use this online citation machine to help you with your references http://www.citationmachine.net/apa/cite-a-book.

2. Graphs: You may need to incorporate several graphs (e.g. google trends or perceptual maps) in this paper. Please be sure to include a 2-3 sentence description or caption for each graph. This not only makes your paper much easier to understand, but also makes its presentation more professional.

3. There is no specific page limit. Just be sure to incorporate all the topics listed above.

4. Paper format: Times New Roman, font 12, double space

5. This paper is worth 200 points in total. Your grade on this paper will be evaluated based on 1) how comprehensively you cover all the topics listed above (100 points) and 2) how professionally you present your results, including both the paper format (50 points) and your interpretations of the findings (50 points).  

6. If you would like me to review your paper before you submit it, you can share it with me on google document before 11/19 and I will provide you with feedback during the class review session (11/20). The final paper should be printed out and submitted directly to me in class on 12/4.  
[bookmark: _GoBack]

AT L T

P i s R
b e D

it Do s
S et

¢ ot e g

[T —
ooy

e a———




