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           Social media monitoring entails monitoring social media for gathering information that is relevant or necessary to a business. For example, social media monitoring applies when a person wants to know about the competitors, trends in the industry, and relevant hashtags. It is important because it helps a person to track the relevant social metrics such as brand awareness. More so, it helps in tracking social voice (Kaiser et al., 2020). In other words, gathering relevant information helps in giving insights that help in taking the right actions. Data-based action. It is also worth mentioning that the tools are important because they help in saving time.
           The first free social media monitoring tool is Hootsuite. It is a social media management platform that enhances organizations or businesses to perform their campaigns on varied social platforms. Hootsuite focuses on distributing content to at least 35 social networks. Content is shared based on demographics, language, location, and other preferences that aim at the target customers. (Hootsuite, 2021) 
           The other free social media monitoring tool is called a social mention. This is one of the most popular tools for social media monitoring. The tool searches for media platforms such as blogs, Facebook, Twitter, and News sites on preferred terms. Then it displays varied statistics such as people sentiments and keywords. Consequently, the tool aggregates the data from more than 100 social media platforms. It tells whether people's sentiments about a product are positive or negative, how the people get to know about the product, and how they access it (Social Mention, 2021). 
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