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           Business to business marketing involves a relationship between two companies or more. It can either be a small, medium size, or corporation. An example of such a business is a chipset company that sells its products to another company (Lindgreen et al., 2020).  On the other hand, business to consumer marketing involves a relationship between an individual consumer and a company. An example of such a business is s a travel agency that sells flight tickets to consumers (Watanabe, 2020). 
           The similarities between business to consumer and business to business marketing are as follows. First, there is the need to create trust before making sales in either of the marketing.  Second, there needs to the clarity of solving the consumer’s specific need or want in either of the marketing. Third, both businesses give the consumer the option of creating contact through different means or channels. Fourth, both there is the need to identify and define the buying persona in either type of marketing. That is, there is the importance of creating an ideal customer profile that matches the company products. 
           The differences are as follows. To make sales in business-to-business marketing, one is inclined to market a group of stakeholders such as executives, managers, and product users. In business to consumers, one markets and sells to the individual buyer. Second, business-to-business marketing requires detailed, comprehensive, and longer information to the target consumers.  An example includes a company that wants to buy fabric from another company.  For a business to consumer marketing, one constructs short texts. An example includes a person selling shoes. Third, business-to-business marketing utilizes rational and logical messaging. Buyers need to be well versed in return on investment. An example includes an airline company that is leasing its planes to another airline company. In business to consumers, there is more emotional messaging because buyers are mostly spontaneous. An example includes a buyer purchasing a new car.
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