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[bookmark: _GoBack]	The company of Mercedes Benz during the pandemic made the launch of the new brands of ten new models of vehicles. Despite the market challenges due to the coronavirus pandemic, the automakers have made the new brands called the GLS SUV in the Indian market. They have made six other launches of their products where the new GLS was the seventh in the same year. The new offering has helped bring back the customers' excitements as they are expecting the situation to gain normalcy, and the sales got picked up gradually. The company of Mercedes Benz is making more efforts that will help them bring back the confidence of the customers to their products where it has made to improve its sales during the pandemic regardless of the business still being far below the expectations (Elving, 2020). The GLS brand is the most laxative brand that the company has launched, going at the same price, either those using diesel and gasoline.
	Knowing the customers is the best idea in the marketing of the new products a brand service. The more you get to know about the customers, the more it makes it easy to sell products and services. Studies get done every time to find out how customers use social media. With the help of social media, artificial intelligence is useful in giving insights that help guide our customers and the technology that gets developed to understand the customers' experience over a particular brand (Jones, 2018). Many customers share information about the company's brand products on social media and artificial intelligence monitoring tools. It will help keep a tab on how your brand is perceived since artificial intelligence recognizes the thought influencers, customers sentiments, trending phrase information on segregated customers, and listen to the brand's mentions. The quality of the services and engagements with induvial to the business before and after-sales get made pivotal in making a difference between loyal customers and those making one-time sales. Artificial intelligence can get used in improving the overall engagement experiences of the customers. It can register the customer's feedback and suggest items based on their buying habits (Theodoridis & Gkikas, 2019). Artificial intelligence can compile the insights of the customers from each interaction that has got made. Social media as many companies that are thirsty of the customer's attention people share the information to their peers and by artificial intelligence technology. The optimization of the content based on critical insights gets done, which helps the visibility and makes sure traffics gets driven to the website. These results to making increase in the customer attraction and enable the company to make the necessary satisfaction to the demands that are made by customers in relation to the brand.
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