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Synopsis
The service company is called Sentosa Casino. The company intends to expand into include office consultants, at-home service, and quality services to its customers (Dhakar, Tripathi, & Rathore, 2017). An effective brand is actually about a customer-centric strategy connected firmly to the business strategy of the company. A brand provides tangible benefits to the service corporation even in its simplest form. Sentosa Casino should, therefore, think strategically. The management of the company should think of branding, revenue growth, integration and alignment of all messaging, a collaborative internal culture development, improved desirability, external awareness, and perception, and a defensible and genuine market position as they develop and implement the brand. Using the pretty designs of advertisements, brochures, or websites to play a significant role in growing their market shares and driving their brands, consumer brand should concentrate on differentiation and its position in the market (Ojo et al. 2018). To attain the same results, the company must take an essentially different strategy than a consumer brand.
How the company uses the 4Ps?
The 4Ps of Marketing consists of marketing mix components which comprise of promotions, prices, places, and products.
Product
Sentosa Casino provides a diverse range of products and services to its customers. Currently, the company intends to offer services and goods such as office consultants, at-home service and quality services to its customers. 
Place
Sentosa Casino will enjoy the privileges of international and national dignitaries the host countries (Dhakar, Tripathi, & Rathore, 2017). The firm intends to expand its branches throughout the world to offer its office consultants, at-home service and quality services to their customers. Located in the United States, the company intends to be is a world-class organization. The location of the corporation is amazing. The competitions are high because all the companies in the industry struggle to remain competitive in the market. The rivalry competitions are top in the industry because there are very many small businesses offering the same services (Ojo et al. 2018). The rivalry competitions are high, and this hurt the bottom line of business.
Promotion
 The marketing mix aspect explains the approaches that the company utilizes in communicating with its customers (Dhakar, Tripathi, & Rathore, 2017). This component focuses on marketing communications with the target markets. For instance, the company provides current information to convince the clients to purchase their new services. The firm uses advertisement, sale promotion, salespersons, and public relations in its marketing mix. Advertisement is one of the remarkable approaches that business uses. The organization uses social media platforms, online and print media, text through the phone, television, and radio to advertise and promote their goods and services.
On the other hand, sales promotions are utilized in attracting guests to the facilities of Sentosa Casino. The corporation, for instance, offers discount coupons and freebies for specific services and product bundles as a method of appealing to their customers. Occasionally, the business utilizes direct marketing such as events and parties as well as clientele. The organization pays much attention to the advertisement as its primary approach to market its service in the dynamic service industry (Ojo et al. 2018). The firm has implemented social and digital marketing as a method to acquire a competitive edge in the ever-changing service sector. 
Price
Sentosa Casino has Comfortable beds and excellent environment gear at reasonable pricing. The staff members are very professional and friendly too. The firm is famous for offering high-quality services and goods at relatively affordable prices (Dhakar, Tripathi, & Rathore, 2017). The organization utilizes value-based, premium, and penetration pricing approaches in setting prices for its goods and services. The value-based and premium pricing approach reinforces the premium brand image of the company. Besides, competition levels guide the pricing of the firm.
How to launch services and associate them with branding? 
The brand implementation dynamics are just different for a service company (Dhakar, Tripathi, & Rathore, 2017). The organization needs consistent articulations of its value propositions across all touchpoints of sales and marketing processes. The company should concentrate on relevance over differentiations. It should focus on being relevant rather than trying to be remarkably diverse from the rest. Relevance mainly is essential as it pertains to the customers.  The ideal service brand merges the desires, needs, and wants of the customers with the values and character of the organization. The key depends on establishing spaces in which the client needs to meet the essence of the corporation, a perfect combination of emotional and rational traits that applies to both groups (Ojo et al. 2018). This method creates a brand that is defensible, genuine, and appropriate to the company as well as a brand that resonates with the customers by delivering what is important to them.
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