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Marketing Challenges
Most of the economic factors present benefits to Apple, factors such as the rapid growth of developing countries as well as the stables economies of the developed countries. Also, the increasing disposable income that exists among Apple’s target customers has benefitted the company in so many ways. On the other hand, recently Apple has been facing numerous marketing challenges which have slowed down their growth rate and limited their competitive advantage in the market. To begin with, the trade disputes that exist between the United States and China has made it challenging for Apple to navigate the trade uncertainties that exist around Trump’s tariff landmines. (Baylis, 2018) Secondly, the company finds it hard to push users towards more expensive phones by shifting away focus from iPhone unit sales. Another marketing challenge is the difficulty Apple is getting from investor’s fears over not disclosing the unit sales. (Yang, 2017) The company claims that iPhone unit sales are no longer relevant, but it will take investors sometime before they can adjust and accommodate the new reporting regime.
Moreover, smartphones have become quite common, and apple’s iPhone no longer receives the hype around new launches. New upgrades do not have any significant feature, and so for the company to maintain a good competitive advantage it needs to make the iPhone exciting again to reinvigorate the market. (Khan, 2015) Also, the plans for the arrival of the 5G network poses a marketing challenge to apple in that other competitor like Huawei and Samsung might unveil their 5G enabled devices in the calendar year 2019 ahead of Apple, and this aggressive competition coupled with imitation of Apple’s products have led to a decline in their sales.
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