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Marketing Terms and Concepts
PART I
Market Penetration
Market Penetration refers to the level of usage of a product or service by customers in relation to the total usage of all similar products or services in a given geographical area.
Example:
In 2017 Apple Inc. recorded a market share of 51 percent worldwide compared to other products such as Samsung and Huawei.
Competitive Advantage
Competitive Advantage refers to the factors such as customer service, branding, and quality product offering among others, that allow a certain company to generate more sales, or have low cost of production and hence bigger margins than its competitors. 
Example:
Walmart’s slogan to ‘save people’s money so they can live better’ has been successfully implemented ensuring that their stores offer the lowest prices in the market. This has made Walmart the store where most people want to shop.
Nationalism
Nationalism is the act of a country of prioritizing domestic businesses in the process of making them superior, or protecting them from globalized corporations.
Example:
President Trump announced in 2018 that he was planning to build the American steel industry again. On his announcement, he imposed a 25 percent import tariff on steel and 10 percent on aluminum.
Concept Testing
Concept testing definition refers to the process of using quantitative and sometimes qualitative methods to assess the level of customer acceptance on a product or a service before it is fully introduced into the market.
Example:
Vaseline Intensive care hand lotion was tested in three markets before it was officially launched. After the third market Unilever was had enough confidence to release it.
Psychographics
Psychographics is the method and the study of assessing human attributes such as attitudes, tastes, aspirations, personal or social problems, and lifestyles in order to come up with a detailed market analysis.
Example:
Microsoft uses standby positioning strategies for its products, ensuring that they are easily upgradable because the company understands that human attributes keep changing, especially currently.
Observation
The process of using eyes, skin, nose and ears to assess the situation of the market, a product, workers, and other aspects of the business.
Example:
Human resource managers use observation during job interviews to measure the truthfulness of the claims that an interviewee is making.
Product Placement
Product Placement refers to involving brands of certain goods and services in the production of other products or services so as to reach a larger audience.
Example:
Motor vehicle brands such as Mercedes Benz are usually used in film production in order to reach the audience that enjoys movies.
Reference Group
A group of people that a segment of the audience identifies with, for instance a film star, who have significant influence on the audience’s choices.
Example:
In 2016, M&Ms appointed Tony Hale, an award winning actor and a Veep star, to be the official campaign manager of a vote that would allow fans decide on the newly introduced peanut flavor of their candy.
Breakeven analysis
Breakeven analysis refers to the calculation and assessment of amount of revenue which a certain project must return in order to recover the initial investment.
Example:
Due to the Corona virus pandemic and the consequential drop in gas and oil prices, Exxon Mobil announced that it would cut its annual expenditures by up to about $20 billion in natural gas exploration. This break even analysis helped enhance better earning and maintain desirable dividends.
Artificial Intelligence 
Refers to the development of computer systems equipped with knowledge that allow them to perform human tasks such as analyzing data, visual recognition and decision making among others.
Example:
Google Assistant speech recognition artificial intelligent uses advanced neural networks to understand spoken words and return results.
Integrated Marketing Communication 
Refers to strategically creating one specific message that is delivered to the market through all the channels of marketing including social media, emails, mainstream media, and public address without changing any content of the message.
Example:
Domino’s AnyWare marketing campaign was created in such a way that ordering pizza could be done through all channels where the ad appeared. Customers could order using their phones, smart TVs and smart watches among other platforms.
Skimming Price Strategy
In Skimming Price strategy, companies initially offer the highest price that customers could pay for a product or a service then lowers the price over time to capture a wider segment of the population.
Example:
Whenever Whirlpool, a home appliances company, introduces a new product the price is usually high, yet the price goes down over time creating more sales.
Publicity 
Publicity refers to the transfer of information from an organization to the public to enhance visibility of the company, its products or a certain brand. The major avenue of publicity is through the media.
Example
American Airlines in 2016 released an ad on the TvV that focused on attributes of good passengers. The ad received massive criticism which only increased American Airlines’ publicity.
Public Relations
Refers to the management of release of information to the public by an organization or an individual in order to maintain a particular professional image as well as a good relation with the public and other organizations.
Example:
Chick-fil-A, a fast-food restaurant issued a public statement concerning their stand on homosexuality in 2012 after one of their executives publicly despised it. Chick-fil-A claimed to be neutral and directed the focus on their fast-food production expertise.
Company Culture
Company culture refers to values, norms, visions, and missions that are integrated into an organization and which workers have an attachment to and through which the public recognizes the company.
Example:
Amazon’s company culture involves customer centrism, constant reinvention and innovation, and a diversified employee community.
Consumer Behavior 
Refers to the manner in which customers, individuals, groups and organizations, make buying choices, consumes and disposes off goods or services as they satisfy their needs. It involves understanding the motive behind consumer choices.
Example:
Youths buy new phones and other gadgets regardless of their prices because they want to be as up to date as possible with the new trends.
Primary Research 
It is the use of surveys, interviews and observation to record information directly from the sources, mainly the customers, or the workers depending on the nature of the research.
Example:
Ford Motors conducted a survey in 2018 that informed them that irritating backseats drivers are major causes of stress of the road.
Big Data
Big Data refers to huge amounts of information that are stored and retrieved computationally to assist organizations make better decisions due to well informed insights.
Example:
CWB Financial Group partners with SAS Inc., a big data company, to assist them in managing the radically changing banking environment with aspects such as fintech, open banking and data privacy.
Brand Equity
Brand Equity is the value of a brand of a product, mainly derived from its position in consumer preferences in comparison with other brands.
Example:
McNeil, the producers of Tylenol ensure that even when they come up with other pain-relieving medicines, they brand them Tylenol since a study has shown that consumers trust the brand over others.
Product Life Cycle
Refers to the period of time between the introduction of a product into the market and its removal from the stores.
Example:
Oldsmobile which began manufacturing of motor vehicles in 1897 died down in 2004. General Motors stated that Oldsmobile’s vehicles, whose image in the consumer mind was a gas-guzzling muscle-car, lost their appeal.

PART II
Cause-Related Marketing
Cause Related Marketing refers to a partnership of mutual advantage between a business corporation and a non-profit organization. The strategy helps both organizations in that the non-profit organization gets the financial aid it requires to drive its cause while the business corporation benefits from wide range of marketing opportunities.
Example 1:
Nike and the LIVESTRONG Foundation.
The LIVESTRONG Foundation was started to assist people diagnosed with cancer to get both material and emotional support during their difficult times. The foundation sold the yellow LIVESTRONG wristbands as a sign of support to cancer survivors. When Nike partnered with them and licensed the wristbands, placing the brand in their own products, sales of the wristbands skyrocketed, providing The LIVESTRONG Foundation with the finances it needed, while Nike’s product appeal increased worldwide.
Example 2:
FedEx and Truckers against Trafficking
[bookmark: _GoBack]Truckers against Trafficking were funded to empower truck owners and drivers equip, educate and mobilize the trucking industry with an aim of fighting human trafficking. FedEx became their sponsors in 2018, providing financial and material needed to combat human trafficking while it promoted its public image as a company that confronts crime.
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