Running head: MIXED-METHODS RESEARCH ON MENTORSHIP                      	1

MIXED-METHODS RESEARCH ON MENTORSHIP	2








Mixed-Methods Research on Mentorship
Student’s Name
Institution Affiliation 









[bookmark: _GoBack]Mixed-Methods Research on Mentorship
Research Problem
Mentorship refers to the sharing of knowledge and psychosocial support from a person thought to carry immense field-related wisdom or experience to someone who is assumed to lack. Mentorship involves a lengthened period of face to face communication where the mentee believes that the mentor’s advice is crucial in the attainment of success at work, social life, and even professional development (Eesley & Wang, 2017). However, not everyone who has risen to a leadership position went through mentorship. Studies show that on average, individuals who are guided by mentors in their lives receive better salaries, complain less about their job, and reach leadership positions faster than non-mentored ones.
Nevertheless, mentees may suffer various challenges during the mentorship process. For instance, mentors may assume that because they are experienced, they know what exactly their mentees are going through, therefore giving instructions without listening to the mentees. Moreover, mentors may set standards for the mentees to attain self-satisfaction, forgetting that their role is to assist the mentee reach his goal and not the other way around (Kwan, 2019). Some mentors also use mentorship programs to enrich themselves, taking advantage of the uninitiated mentees. This research will be useful in understanding the difference in terms of success and progress between leaders who underwent mentorship and those who did not, positive and negative experiences during mentorship, and how helpful it has been for their leadership positions.
Research Purpose Statement
The mixed-method research will purpose to examine the nature of benefits, limitations, as well as the struggle that the mentee went through to get their current managerial position (Mendez et al., 2017). This purpose will be achieved by collecting both quantitative and qualitative data. Data in a quantitative form will be collected first, basically considering the support of the mentor to the mentee while they were on trial stage. Qualitative data will then be collected with an inclination to getting feedback from mentees on their experience with the mentor. The information will include the reasons why a mentee picked a particular mentor, how the mentor responded, and whether the mentee had been turned down by somebody else prior to their present mentor. The collected data will assist in determining the level of belief that mentors have on mentees.
Research Questions
1. Did you undergo any mentorship when you were in school?
2. What kind of mentorship was it?
3. What kind of relationship, if any, do you think it existed between professors and students?
4. How do school experiences help in your current managerial; position?
5. How has mentorship inspired you to mentor somebody else?
Delimitations of the Research
The research will involve a thorough study on the difference between mentored and non-mentored leaders and base these differences on their success in the managerial positions they hold. It will include interviews and face to face interactions. More data will be collected to determine the experiences of mentees under the instructions of their mentors. A study of the effectiveness of mentorship programs in faith-based and non-faith-based organizations will also be made.
Research Population
The research will include interviews conducted in various companies. The interviews will be done on individuals holding leadership positions and will require sampling of mentored and non-mentored leaders. Eight people will be explicitly interviewed to indicate the difference in effectiveness between faith-based companies and non-faith-based corporations.
Research Samples and Sampling Technique
The participants of the research will be placed in two comparable groups. The first group will consist of leaders who underwent mentorship while the second group will have leaders who did not. Mentored leaders will further be sampled in groups of those who received mentorship in a faith-based organization and those who were mentored in a non-faith-based organization.
Methodological Design
The methodological design to be used for the research will be mixed methods since it will involve all the required data to assist in making a definite conclusion. Interviews will be conducted on the potential participants, and information will be collected. Afterward, a thorough analysis of the collected data will establish the benefits and shortcomings of mentorship in the contemporary world.
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