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Summary of What the Text Is About
The text centers on street foods and how convenient they are for the contemporary society. The text explains how eating out has been socially accepted and how profitable this has proven to be for street food vendors. The author postulates that selling and consumption of street food has become widespread especially in large and medium cities. 

· Street food is profitable because vendors literally target all kinds of customers.
· Street food target students, office workers, tourists, passersby and generally everyone.
· For a student who only have less than an hour to eat, a business executive who eats out regularly, a tourist who wants to taste the cultural food, street food have got everyone covered. 
· The availability of street food has made cooking at home less common nowadays.
· With the availability of away-from-home meals at affordable prices, people have opted to eat out rather than cook in their homes for the better part of the day.
· When people go to work in the morning, they prefer to buy coffee on their way to work instead of making breakfast. Also, they buy street food for lunch and probably grab a burger or hotdog on their way home after work.
· This makes it not only economical for the people in our contemporary society, but also convenient. People no longer worry about getting late for work while making breakfast, they know they can get something to eat in the streets. 
· The success of street food or fast food outlets rather has been exacerbated by the effective strategies they employ.
· First, they offer standardized menus such as French fries, hamburgers chicken, and pizza. 
· Most fast food outlets sell indoors and they provide seating, air conditioning and conducive environment for customers. 
· They also employ marketing strategies that are predominantly supported by large advertising campaigns.  
· The street food or fast food rather is creating opportunities for producers as well as consumers. 
· Entrepreneurs who like to try new things mostly find it much easier to tap into the fast food industry because of the minimum startup costs.
· Also, entrepreneurs find it attractive because of the greater access to customers.
· Food trucks and street foods have undoubtedly proven to be a significant investment for a city.
· Food trucks and street food attract more tourists
· Tourists that are on the go, who are busy seeing the sight of a city and constantly moving from one area to another have the chance to sample local delicacies.
· Fast foods create social eating facilities where the city inhabitants and the city users can interact with others to develop strong community ties. 
· The presence of street foods encourage cultural diversity
· When people immigrate to other countries, they carry along their culinary skills and food habits to their new homes.
· This encourages food cultural diversity 
· For this reason, street food has become a widely accepted way of consumption. 
· This has swept away the oddness associated with eating out that was initially felt. 
Discussion Question
i. Does the widespread popularity and acceptance of street food pose obesity risks to the consumers?
ii. Should selling of fast foods be regulated across the country?
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