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One of the internal methods of dissemination the EBR project results is by giving it to the hospital board. This means that the result will be provided to the board before it is given out so that the evaluation of the results can be done. It will provide the project outcome and the success of the projects as far as possible, this will impact the organization in the days to come, and it will help in raising the profile of the hospital which is taking and conducting the project. It is essential to disseminate the results since it will help in spreading the results through one of the best and reliable source (Taylor, Steenstra & Chen, 2012). The board will shape the policies of the systems as well as contributing to the implementation of the project. This will also help on how the information will react to the media as well the targeted audience and groups.

Dissemination of EBR result through an external method may be beneficial to the hospital. The use of organization such as professional nursing organization will be useful to the targeted audience since it will be distributed to the known organization which will help to reach a greater audience.  This strategy can be referred since it is an effective method as it supported by a significant sign number of people as it creates an inventory strategy which is aimed by the adopter (Taylor, Steenstra & Chen, 2012).

The communication strategy for both groups will change. For the internal method, communication will mostly refer to the policies that involve the sharing and transfer of information within the organization with different members and are concentrated more on the brand (Taylor, Steenstra & Chen, 2012). On the other hand, external communication will mostly position itself on the marketing goals and how they can connect mainly to the external audience.
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