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Principles of Business Finance (PBF)
Crowdfunding Profile

Your Name(s):
                                                                                     


Objectives

· Evaluate crowdfunding as a viable option for your startup business or the business of those you represent.

· Research crowdfunding sites available and become familiar with their features and benefits.

· Find a crowdfunding site that is appropriate for you or the artists you represent.

· Begin creating some of the basic collateral for a Crowdfunding campaign.




Suggested Crowdfunding sites

https://blog.fundly.com/crowdfunding-websites/
www.kickstarter.com
www.indiegogo.com
www.gofundme.com
www.crowdsupply.com
www.crowdfunder.com 
www.kickstarter.com
www.wickedstart.com
www.earlyshares.com




Due Date:  Next Class

Instructions

Step 1: Learn more about crowdfunding
Read the introductory crowdfunding content on the Lab 2 LMS activity.  

Step 2: Choose a business project to sell
Choose any startup business idea related to entertainment. Please note: this is not a general business but rather a specific creative project planned by your general business. 

Step 3: Choose a crowdfunding site
Review three crowdfunding websites. Find at least one existing project that is similar to yours, if possible. Choose a site that works best with your project. Explain WHY this CF site works well with your idea.

Site #1   _____________________

Site #2   _____________________

Site #3   _____________________

I’ve chosen the following crowdfunding site:

______________________________________________________________________

Because:

______________________________________________________________________

______________________________________________________________________





Create an Introduction to your business/project. 
Please note: this is not the essence of your Crowdfunding campaign, because the most effective campaigns are based on specific projects rather than general businesses. Rather, this defines the context inside which your project will take place.

· Write a compelling introduction / elevator speech outlining your business idea (at least 2 paragraphs). 

Tell me who you are, what you sell & to whom you sell it, and why you are superior to your competition:

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________






Basic Crowdfunding Campaign Details


Step 1: How much do you need?
My fundraising target is   $_______________

Step 2: Choose Time Frame (30 days? 60 days? 90 days?)
I’ve chosen this time frame because: 
 _______________________________________________________

Step 3: Define Your Donors
According to marketing expert Seth Godin, Crowdfunding is not the best strategy for building a “tribe” of loyal followers, but rather it is the best choice for monetizing an existing network. This is also described as “monetizing emotional connections.”

Further, your most likely donors are not your average customer or a cross-section of all of your followers, but they represent the top 4% of your followers who are most committed to you. These are the people your Crowdfunding campaign must be purposely designed to reach. 

Now, Describe Your Donors as specifically as possible (demographics, geographic, psychographics):

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________








Pledge Levels and Benefits (minimum 4 levels)
Please Note: Think of things that cost you very little but are perceived to be worth a whole lot more to your target donors. 
The more creative these benefits are, the more effective your campaign will be. 

At the $_________ level I will offer: 

At the $_________ level I will offer:

At the $_________ level I will offer:

At the $_________ level I will offer:

At the $_________ level I will offer:

At the $_________ level I will offer:






Create Your Fundraising Pitch (at least 4 paragraphs)

This is the ACTUAL MARKETING COPY that could hypothetically start your Crowdfunding campaign online.  

It is not the elevator speech for your general business concept.
It is a concise summary of the specific creative project your campaign is based on. 

The more of an emotional connection you make in your pitch, the more effective your campaign will be:
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