[bookmark: _GoBack]Hi
  I have some comments:
1. The conclusion can be improved: “Hence, we conclude that there is enough evidence showing that the average use of all browsers is equal. That is, there is an insignificant difference in the use of browsers when making cheese sales online.” Rather than “insignificant difference”, “no difference” is more frequently used.
2. About regression, you need to explain the meaning of R square.
3. Your ANOVA result on day and amount spent is different from mine. Please double check whether you categorized the number correctly. I attach my numbers below:
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
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	54.52
	44.73
	94.90
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	34.69
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	27.91
	37.17
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	39.06
	36.48
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4. I am not sure what are your suggestions to this company.

