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Contemporary Player
		Lionel Messi
On the official website of the football player Lionel Messi a football professional playing in Barcelona football club, it has wide information based on his career as compared to the Daily Start sports news that talks about him. The official web site of Messi has full details of his personal information like he was born in Argentina and his day of birth was 1987 /06/24 while the information on the mainstream media website like Daily Star has talks more about the trending issues about the player that can interest the fans. There is a strategic plan in the information given on his official website starting from his history then followed by the start of his career as a footballer then followed by his success in the football career and the update on his current activities (Stoldt, 2008).
Strategic communication directors help the athletic professions to rebrand their brands make it to the latest brands. As a professional player Messi has strategic communication directors that help in updating his official website to keep up to the current events. For example, the activities he does every day during this outbreak of coronavirus can keep his fans updated. Daily Star a mainstream website talks about the controversial stories about Messi's example of why Lionel Messi is set to leave Barcelona and other stories related to his perfection, the information is not strategic as compared to the official website of Lionel Messi (Gladden, et al., 1998).
There are similarities about the information on the official website of Lionel Messi and the Daily Star website. Their information is based on balancing credibility and organizational goals. Balancing credibility and organizational goals the information on the websites must generate consistent page reviews which can only occur when new content is added to the previous content and this technique has been of more advantage to other institutions like schools. Lionel Messi's official website is consistently upgraded with new content about his whereabouts, for example, his support on the Coronavirus pandemic (Gladden, et al., 1998). This helps him to build his credibility with his fans worldwide. The content on the Daily Star also is always updated example of how the player's opinion about the pandemic and future transfers of the players. This helps to meet organizational goals of making more people steam to their website looking for new content about the players.
From the Lionel Messi official website, the tone of his content is good and is to use the social media platform to teach to his many fans worldly and get more fans. The content of his website contains his association with fans, how he is involved in the other merging issues apart from the sports like the donation to the health facilities in Argentina and Spain and how he is keeping his body feet for football while in isolation. This is different from the official website of Daily Star sports news, the tone of the content they produce about the players and clubs can be bad or good depending on what is trending and what the customers what to see. For example the article of how Lionel Messi is going to leave his club due to the frustration by club managers and his comparison with other top players.
The source of the information on Lionel Messi's official website is from him. This is the first-hand information because he is the one giving out the information on the media, he fully engages in the process of contented upgrading on his official website (Stoldt, 2008). Engagement helps to build connections with the fans example dialogue from the videos to fans and that is what is on the Lionel Messi official website. While the content on the Daily Star website is not first-hand information from Messi, thus his engagement to the contents is limited to other sources. Example the article on the Daily Star sports website about people's views about Messi.
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