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As an employer also one should advertise for positions that reflect the organization. Any vacancy advertised tells a lot about the company and what it deals in, the  agency by doing this will attract only candidates who are willing in accompany that engages in that line of activities.
Madia, (2011) said that another method is use of the social media platform that has come to take over with the current technological advancements. This should be emphasized especially if the target group of the recruitment is the millennials. This always begins with creating online presence that doesn’t disregard the brand of the company. 


	
	
		For the interest of the organization, the strategy for recruitment should be able to target and obtain both talent, and commitment to the course of the organization (Schweyer, 2010). 
It is very important for one to consider coming up with a brand for the employer that is clear and attractive to candidates. Schweyer, (2010) also proposed that this makes the company unique and different from other firms that are out there seeking also to recruit. The brand should be able to convince anyone why working for your organization is the best thing they can do. 
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	The Best practices for Recruitment in public Organization.
	For success of organization either profit making or nonprofit making, stage making is the best strategy that should be incorporated.
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The other thing to do is to make sure the information on the vacancies reach the most passive people to that they can know that you want them and their services. This will send a message that the company is actually interested in their talents, abilities and competence (Lavigna et al 2004). 
Amidst all of the above steps, the most important one is making sure that the interviews for recruitment are the best as they can be. Make sure during the interview all the required skills and talents are tested and realized from each candidate. The interview should be free and fair.
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